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Pakistan'm kirsal kesimlerinde sosyo kiiltiirel ve ekonomik yapilar kadinlar1 erkeklere
boyun egdiriyor. Bu tiir baskic1 yapi, kadinlar1 giiglendirerek degistirilebilir ve mikro
girigsimcilik bu hedeflere ulasmanin anahtaridir. Kadinin giiclendirilmesi, ataerkillige
karst durmak ve toplumdaki sinirlamalar1 ortadan kaldirmaktir.Bu ¢alisma, Pakistan'in
kirsal alanlarinda mikro girisimcilik yoluyla kadinlarin giliclendirilmesi, bolgedeki
kadinlarm ekonomik, sosyal, karar verme ve yasal olarak gii¢clendirilmesini bulmaya
yonelik bir girisimdir. Arastirma i¢in 6rneklem olarak Ghizer, Gilgit Baltistan ilgesinin
kadin mikro girisimcileri almmistir.Calisma Onemlidir ¢iinkii Pakistan'in kirsal
bolgelerinde mikro girisimcilik gelistirme yoluyla kadinlarin gili¢lendirilmesini
Olecmeye ve kesfetmeye calismaktadir. Ayrica, mikro girisimcilik gelistirme
arastirmalar1 yoluyla kadmlarin giliglendirilmesi konusunda Pakistan'n kapsami ¢ok

kasithdur.

Calisma, kesitsel ve kesfedici niteliktedir. Orneklem 150 mikro girisimciden
olugsmaktadir. Mikro girisimcilik yoluyla kadinlarin giiclendirilmesi yordayic1 degisken
olarak almirken, sosyoekonomik, karar verme ve yasal giiclendirme kriter olarak
alimmustir. Kazanci kullanma 6zglirliigii, mali konularda katki, varliklar {izerinde
kontrol, yasam standartlarinin kalitesi, hareket 6zgiirliigii, farkindalik ve karar verme
Ozgirligii.  gibi  gostergeler, kadinlarin  gliclendirilmesini  dlgmek  i¢in

kullanilmaktadir.Nicel veriler, kendi kendine uygulanan yapilandirilmis bir anket



araciligryla toplanmistir. Veriler, sosyal bilimler i¢in istatistiksel bir paket (SPSS)
stirim 25 kullanilarak analiz edildi. Nihai ¢ikt1 i¢in tanimlayic1 ve ¢oklu dogrusal
regresyon analizi benimsendi. Nicel veriler, ¢apraz tablolar1 ve frekans dagilimlarini
iceren basit tanimlayict istatistiksel prosediirler kullanilarak analiz edildi. Modelin
uygulanabilirligini kontrol etmek i¢cin KMO ve Bartlett testi, ANOVA testi ve diger
birgok test kullanildi.Caligmanin sonuglari, kadmlarin mikro girisimeilik yoluyla
ekonomik olarak giiclendigini, ancak yasal giiclendirme, sosyal gliclendirme ve karar

verme yetkilendirme alanlarinda geride kaldiklarmi ortaya koydu.

Anahtar Kelimeler: Ekonomik gii¢lendirme, Karar verme yetkisi, Mikro girigim,

Mikro girisimeilik, Sosyo- Kadinlarm yetkilendirilmesi, Yasal yetkilendirme
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Socio cultural and economic structures subordinate women to men in rural areas of
Pakistan. Such oppressive structures can be changed by empowering women, and
micro entrepreneurship is the key to achieve those goals. Women’s empowerment is
to stand against the patriarchy and break up the limitations in society. The present
study is an attempt to investigate the economic, social, decision making, and legal
empowerment of women through women’s micro-entrepreneurship in rural areas of
Pakistan. Women micro-entrepreneurs of the district Ghizer, Gilgit Baltistan are taken
as a sample for the study. The study is significant because it attempts to measure and
explore women’s empowerment through micro-entrepreneurship development in rural
areas of Pakistan. Furthermore, there is very scant coverage of Pakistan in women’s

empowerment through micro-entrepreneurship development research.

The study is cross-sectional and exploratory in nature. The sample is comprised of 150
microentrepreneurs. Women’s empowerment through micro-entrepreneurship is taken
as a predictor variable while socio economic, decision making, and legal
empowerment is taken as criterion. Indicators such as freedom to use earnings,
contribution in financial matters, control over assets, quality of living standards,
freedom of mobility, awareness, and freedom of decision making are used to measure
women’s empowerment. Quantitative data was collected through a self-administered
structured questionnaire. The data was analyzed using a statistical package for social

sciences (SPSS) version 25. Descriptive and multiple linear regression analysis was

Vi



adopted for the final output. Quantitative data was analyzed using simple descriptive
statistical procedures involving cross-tabulations and frequency distributions. KMO
and Bartlett’s test, ANOVA test, and multiple other tests were used to check the
feasibility of the model. The results of the study revealed that women were empowered
economically through micro-entrepreneurship, but they are lagging behind in the areas

of legal empowerment, social empowerment, and decision-making empowerment.

Keywords: Decision making empowerment, Legal empowerment, Microenterprises,

Micro-entrepreneurship, Socio-Economic empowerment, Women’s empowerment.
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CHAPTER I

INTRODUCTION AND BACKGROUND TO THE
STUDY

1.1. Introduction

Poverty eradication has been a challenge for Pakistan and according to the human
index rate, Pakistan stood at 154th position. Poverty is the root cause, that creates a
gender gap between men and women and women suffer the most. She suffers from
patriarchy in the society and faces domestic violence in her own home. She bears
cruelty by men and that is a problem of human rights deprivation. Yet, on the other
side, when a woman is empowered and if she uses her full potential, she becomes an
agent of change in the community. The majority of the poor people live in rural areas
of Pakistan and lack of resources in rural areas, pushes them further below the poverty
line. So, to combat poverty, rural people adopt micro entrepreneurial activities, a good

source of survival.

Micro entrepreneurship development is a solution to poverty, it fixes the poor
economies, and most importantly it decreases the unemployment rate. The
establishment of new ventures are key contributors to building a powerful economy.
Around the world, women entrepreneurs contribute to employment; they come up with
innovations, and wealth creation (Brush, 2008). The poor strata of developing
countries embrace entrepreneurial activities to earn some dollars a day, a main source
of income (Banerjee & Duflo, 2007). Apart from agriculture, poor people engage in
different micro-entrepreneurial activities such as embroidery, sewing, teaching, and
handcrafting. House-based micro-businesses are the significant sources of alleviating
poverty, though they produce very low income (Tipple, 2005). Such micro-enterprises
do not need many skills and a little space in a house is used to run it. On the negative
side, there is the potential of exploitation because it is very difficult for the government

to find such home-based micro-businesses for regulatory purposes.



A research by United Nations Industrial Development Organization (UNIDO)
indicates, creating employment opportunities for females rather than males would
expand the gross domestic product (GDP) by 34% (Chatterjee, 2019). As women are
altruistic, financially independent women love to spend more on their families.
According to a document by the World Bank projects, women tend to invest a higher

portion of their revenue in their families and communities compared to men.

On international level, the empowerment of women has become one of the biggest
concerns of today’s era. Women’s Empowerment is a paradigm shift to development,
and it has given a new edge to human resources, ultimately a boost to universal growth.
So, women entrepreneurship development, that empowers women socially and
economically, has been acknowledged as the backbone of many economies in the
developing world. The lack of women engagement in entrepreneurial activities is a

huge loss to the nation.

Women are entrepreneurs by nature, manging an entire house is not an easy task but
challenging and women mange it efficiently. They possess inborn characteristics of a
good manager (lonescu, 2012). She is a multitasker because she manages many
activities at a time. For instance, rural woman raises children, she cooks for the joint
family, she looks after elders, looks after domestic animals and sometimes she goes
for work. On account of this, it will be super easy for her to manage a small business

effectively and efficiently.

There is a need for women to gain the same amount of power as men have, especially
in male-dominant countries like Pakistan. They should have right to take control of
their lives and properties. They should have the right to freedom and decision-making.
It is her basic right to go to school and continue her education. It is her right to choose
her partner to marry and inherit property. If she is deprived of it then it is violation of

human rights.

A recent study was conducted in India to find out the effectiveness of women
entrepreneurship in promoting empowerment, especially in emerging economies. The
findings showed that women entrepreneurship has a crucial role in promoting
empowerment. The study came up with the results that autonomy and flexible hours

provided them the feeling of mental empowerment (Vaish & Arrawatia, 2021).



Loans without any collateral such as microfinance and self-help groups (SHGs) have
a greater role in making women independent because it helps women to start their
small businesses. These empowered women have broken the traditions of considering
only men as a breadwinner in the house (Laetitia et al., 2015). Thus, a greater role of

microfinance institutions in empowering women.

Our study aims to investigate the impact of home-based business and micro-

entrepreneurship development in women’s empowerment.

1.2. Background to the Problem

Women’s empowerment is not that easy to attain in the patriarchal society of Pakistan,
where communities are governed by strict culture and man-made social norms. When
it comes to women living in rural areas, the situation is much worse. Rural women’
situation is far more miserable because they suffer from poverty and male dominance
relatively more as compared to women in urban areas. The women have to sacrifice
their social and individual lives. They are the ones responsible for managing and
looking after the household, which is another hurdle in the way of their social,
individual, and economic empowerment. Pakistan ranks 151st overall in the Global
Gender Gap Index (GGI) 2020 out of 153 countries (World Economic Forum, 2019).

Men have been taking more benefits than women in economic and social development
efforts. Patriarchy, which means male domination (Millett, 2016), has been prevailing
for ages in Pakistan. It seems men had been appointed to control women and to take
decisions on behalf of their women in every sphere of their life. Women have less
decision-making power in household matters (Ejaz & Farooq) and they have to seek
permission from their husbands or head of the family (father in law or mother in law)
even in the matters of their private life (Kabeer, 2005). Studies showed that only 5 of
the women have the choice to consult a doctor in case of an emergency (Shaikh et al.,
2008). 1t is the sole responsibility of women to stay in their house 24/7, doing
household chores taking care of children and old members of the family. In rural areas,
the kitchen and veranda are two important areas of the home for women. In the kitchen,
they cook, and, in the veranda, they do their other work. When it comes to building a

house, they are excluded from the beginning of this shelter project (Shah, 2012).



While taking a decision in a woman’s life her whole family is involved to decide for
her and she remains with no option but to accept what her family wants. The in-laws,
a powerful body in a woman’s life, they will decide whether she should have a child
or not. So, some of the factors that influence women’s empowerment are age,

education, class, marital status, and type of family she lives with (Rehman et al).

Male dominance is deeply rooted in our socio-cultural structure that creates barriers to
the empowerment of women. Men have taken control of the land, house, and other
important assets. According to a report by UNDP, women own only 1% of the world’s
land. Studies have shown that in Pakistan women are deprived of the right to inherit
due to strong patriarchal values, a complicated legal system, and bad governance
(Mubarak et al, 2020). Men receive the whole property of their parents while women
do not get even a single portion of the property. Possession of inherited land and full
control of property can empower women socially and economically (Agarwal & Bina,
1994). Women can use inherited assets to generate income, and they can use it for the
welfare of their families, in contrast, in Pakistan women will hardly ever claim the
inheritance of land and to avoid family conflicts most of the time will never ask for a

share of the property.

It has been proved that education is the key to empowerment but women in rural areas
hardly go to school. Lack of schools and insufficient infrastructure is a big hurdle on
their way to attaining education. Moreover, the parents prefer to send boys to school
rather than girls (Murtaza, 2012) and unfortunately, women have strong preferences
to give birth to a son (Winkvist & Akhtar, 2000). Furthermore, the turnover rate of
girls in schools is higher compared to boys. In addition, as soon as a girl finishes her
matriculation, they often marry at a young age and marriage closes all the doors for
them. According to a report by UNDP 66% of the world's work is done by women,
and they earn only 10% of the income. Further, in the world women are associated

with low-skilled and low-wage work.

1.3. Statement of the Problem

Socio cultural and economic structures insubordinate women to men in rural areas of
Pakistan. The traditional value of Pakistani society considers men superior to women.

Women, willingly or unwilling, obey whatever their men choose for them. A woman,



in Pakistani society, juggles all the workload of household duties and her personal life.
She is not allowed to leave home without her man’s permission and when she goes
against these rules, she gets punished. She is disadvantaged from basic rights including
the right of inheritance, the right of going to school and the right of choosing her

partner to marry.

Such an oppressive structure can be changed by empowering women through
generating income, and micro entrepreneurship development is the key to achieve
women’s empowerment goals. Finding and evaluating the role of micro-
entrepreneurship development in economic, social, legal, and decision-making
empowerment is the basic aim of this study. These are valuable constituents of

empowerment of women of rural areas of Pakistan.

Women’s empowerment is to stand against the patriarchy of the society and to break
up the limitations in society. Women’s empowerment is a route to attain socio-
economic goals. Women’ empowerment helps in poverty reduction; it builds gender
equality and it ensures quality of life. One of the United Nations (UN) Sustainable
Development Goal (SDG 5) is “Gender Equality” a key to a prosperous and peaceful
world. The reports states that a lot of progress has been achieved around the world in
gender equality but there is still a lot more to attain. For example, in South Asia, child

marriage has dropped by over 40% since 2000 (Kabeer, 2005).

In Pakistan, in the past few years, it has been noticed that government and non-
government institutions are working on different programs to abolish gender
inequality. One of the initiatives to curb gender inequality is to encourage women
entrepreneurs so they could establish their micro-enterprises. The institutions such as
Aga Khan Rural Support Program (AKRSP), International Finance Corporation (IFC)
and National Business Development Programs (NBDP) for SMEs are working for this
purpose. These programs provide interest-free loans and also, they provide ICT and
skills development programs to help small and medium-sized enterprises. Moreover,
start-ups and women business Incubation centres are designed to support

entrepreneurs.

A report by the International Labour Organization (ILO) found out that in South Asia,

particularly in Pakistan and Bangladesh, the number of female labour participation is



increasing, a fundamental for sustainable development and economic growth (Otobe,
2017). Another report by ILO indicates women entrepreneurs can build their expertise
in management, leadership, and finance through capacity building interventions and
mentoring programs. Representation in any women’s entrepreneurship association can
benefit from several ways including access to networking opportunities, access to
information, and access to different markets (ILO, 2020). The World Bank report, if
we provide resources and create opportunities in different sectors (agriculture, public
works, finance) for poor women while managing gender equality in the society, then
we can attain huge development payoffs and we can fight against future financial crises
(World Bank; 2015).

Despite all the efforts by government and non- government institution there is still
need of such programs which could help women to become empower. Women still
don’t have access to the fundamental right of freedom and right of economic
independence. There is the need to protect women’s basic rights so they can fearlessly

fight against injustices in the society.

1.4. Aim and Objective of the Study
1.4.1. Aim of the Investigation

This study aims to develop a conceptual framework to evaluate the impact of micro-

entrepreneurship development on women’s empowerment.

1.4.2. Research Questions

The research question is divided into the main question and a few sub-questions.

1.4.3. Main Research Question

To what extent does micro-entrepreneurship development empower women?

1.4.4. Sub Questions

I.  What is the impact of micro-entrepreneurship development on women’s

economic empowerment?

1. What is the impact of micro-entrepreneurship development on women’s social

environment?



1. What is the impact of micro-entrepreneurship development on women’s

decision-making empowerment?

IV.  What is the impact of micro-entrepreneurship development on women’s legal

empowerment?

1.5. Objective of the Study

The primary objective of this research was to explore and describe the extent to which
micro-entrepreneurship development has empowered women microentrepreneurs in

Gilgit Baltistan, Pakistan.

1.5.1. Subobjectives of the study

I.  To identify the profiles of women microentrepreneurs who participated in our
survey.
Il.  To find the profiles of microenterprises of our respondents.
I1l.  To investigate the socio-economic empowerment of microentrepreneurs.
IV. To investigate the freedom of decision making and legal empowerment of

microentrepreneurs.

1.6. The Significance of the Study

The problem was selected for few reasons. The first one is that women’s empowerment
is very important for the development of any economy in the contemporary world.
Through this research we want to find the solution of this problem. We want to know

that, is the micro-entrepreneurship development is the solution of our problem?

Women’s empowerment is a pressing issue of developing countries, and it is goal
number three of Millennium Development Goals. Further, studies have shown that
micro enterprises have a crucial role in empowering the disempowered women. As
micro entrepreneurial activities help women to generate income it helps to enhance the

welfare of their families.

The second reason is that studies on women’s empowerment in Pakistan are scant, and
there isn’t a single study on women’s empowerment through micro-entrepreneurship
development in Gilgit. The knowledge gained by this research will be helpful in

Pakistan and in other developing countries in the field of women’s empowerment



through micro entrepreneurship development. Moreover, the findings of the study will
be useful for policy makers. Lastly, the finding of this study should be of interest to
government and non-government institutions and funding communities as well as

providers of business development.

1.7. Limitations of the Study

To find the impact of micro-entrepreneurship development on women’s empowerment
had a few limitations. First, only those women were chosen for the survey who had
experience of at least two years in the field of micro-entrepreneurship. Second, the
entrepreneurs should be the managers of the microenterprises. Fourth, there should be
less than ten employees. Third, due to limited time and resources only one district of
Gilgit Baltistan was taken as the region of the study.

1.8. Outline of the Study

In chapter one there is introduction of the topic and background of the study. This
chapter also include problem statement, research question, objectives of the study,
significance of the study and limitations of the study. Chapter two explains the regional
background where the research was carried out. Chapter three is devoted to literature
review whereas chapter four defines methodologies and research design, which had
been used for the study. Chapter five is all about findings and analysis of the data while
in chapter six which is the last chapter of our study has conclusion and

recommendations of the study.



CHAPTER Il

REGIONAL BACKGROUND

2.1. Introduction

This chapter is designed to give some useful information about Gilgit Baltistan,
Pakistan, the place in which the study was conducted. The chapter presents an
introduction of Gilgit Baltistan, its population and the geography of the area. It also
discusses the economy, the women of Gilgit Baltistan, and women micro entrepreneurs

of the area.

2.2. Gilgit-Baltistan, Pakistan

Gilgit-Baltistan (GB) lies at the confluence of the Himalayas, Karakoram, and
Hindukush, in northern Pakistan. It shares borders with China, Kashmir, and
Afghanistan. The area of this beautiful city is 72,496 square km. The population of the
area is almost 2 million and there are total of 14 districts including Ghizer, Hunza,
Gopis Yasin, Nagar, Skardu, Ghance, Shigar, Kharmanga, Astor, Diamer, Darel,
Tangier, and Roundu. The region has a diverse culture including various ethnic groups

and almost 25 linguistic groups (Dad, 2016).

Figure 2.1.Map of Gilgit Baltistan, Pakistan



2.3. Geography of Gilgit-Baltistan

Gilgit Baltistan is an isolated region, and the living environment in not very favourable
in terms of weather and land. The population is very small and spread on large area.
Life in GB is very hard due to the dangerous and difficult roads and in addition to this,
the area has harsh weather, especially winters are very cold. Gilgit Baltistan has an
unresolved constitutional status, it doesn’t have a provincial status, which is a hurdle
in the way of its development. Having a limited institutional capacity, GB is mostly
dependent on the fiscal policy of the Pakistani government. Most of the development
work in GB is done by NGOs such as Aga Khan Development Network (AKDN).

Poverty is a key concern of the area and women are the most vulnerable group. People
of the area are mostly dependent on agriculture to survive and to fulfil their daily needs.
The rate of rainfall is very low, so glacier water is mostly used to grow crops, which

produce twice a year.

GB is connected to the capital (Islamabad) of Pakistan through Karakoram Highway
(KKH), over some stretches of the old silk route. However, the location of GB is
somehow disadvantageous as the recurrent landslides in the way of KKH cause the
closures of the road thus the region gets isolated from the rest of Pakistan. Small
aeroplanes carrying only 50 passengers run from Islamabad to Gilgit but almost 40%
of the flights get cancelled due to unpredictable weather conditions. Unfortunately,
Gilgit Baltistan is disconnected from the world in other ways too such as disconnection

of internet and frequent power cuts in the region.

2.4. Economy of Gilgit Baltistan

The economy of Gilgit-Baltistan is very weak due to its unsolved and de facto
constitutional status. GB does not have any source of revenue and it is dependent on
the federal budget to fulfil its expenditures. A report by World Bank, states that the
population of GB is highly dependent on agriculture for their basic needs which was
45% in 2005 (World Bank, 2010) but a lack of arable land makes it challenging for
people.

There is a scarcity of physical infrastructure for instance schools, universities, and

hospitals. Mainly international NGOs are working to uplift the standards of life in GB
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and the Government of Pakistan (GOP) has a lesser contribution towards providing
basic facilities. Lack of schools, colleges, and just one university in the entire region
further affect household welfare. Scarcity of resources and facilities in the schools
further pushes down the adequate quality of education. Again, the area lacks hospitals,
people travel hours to get access to health facilities that is a basic need. In serious
cases, people need to travel to Islamabad or Karachi for medical treatments and some

loses their lives in the way.

A research of AKRSP indicates more than half of income is generated through
informal activities and most of the men work in the army to feed their families. Youth
of GB move to cities for opportunities and in search of jobs, so they could meet their

daily expenditures.

2.5. Women of Gilgit Baltistan

In Gilgit Baltistan, more than half of the population is female. Prevailing social
conditions such as patriarchy, social divisions and poverty gives a hard time to women
of the area. Very few women go out for work, and they earn for their families. Yes, a
sad reality is that they go out, walk for long distances to fetch water besides doing all
house chores and taking care of children. Unlike developed countries almost all work

is done manually from creating a fire to laundry, which needs extra effort and time.

Figure 2.2.Women of Gilgit (Source Alamy)

Education is one of the solutions to improve women’s lives and to create a better
economy, but the region has a limited number of schools and colleges. Further, long
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distances to schools and lack of facilities for females in schools, discourages them to

pursue education and limits their mobility.

2.6. Women and Small or Micro Businesses in Gilgit

Governmental and nongovernment programs are working in Gilgit Baltistan to assist
women socio-economic empowerment. To encourage women entrepreneurship,
different organizations provide skill development workshops and initial support to
access markets. Skill development training mainly includes stitching, embroidery,
cooking, jewellery making, growing vegetables, extracting honey, and poultry farm
business. In some areas, girls had been trained as early childhood development (ECD)
teachers, masons, carpenters, and electricians under the Aga Khan cultural service
program, and right now they are providing services in these respective fields.
Moreover, women also get enterprise development trainings that helps them to know

somehow about costing, pricing, and marketing.

Figure 2.3.Women Micro-Entrepreneurs of Gilgit (source EELY)

It has been noticed that women have started working within the premises of their
homes or in rented spaces. They have opened ECD centres, working as a tailor, opened
small garments and cosmetic shops and beauty salons. In district Skardu, Hawa
market, which is an exclusive space for women was opened under the supervision of
Enhancing Employability and Leadership for Youth (EELY) program (Khan et al.,
2016), it has become a huge success. Another women market which was recently
opened in district Ghizer attracts the attention of people and encourages women to take
part in entrepreneurship activities. These women markets are designed in such a way
that all women without any hesitation can run the business and it is a place where both
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women sellers and shoppers meet. Other women micro-entrepreneurs grow vegetables
and cattle to support their families. For example, in my own home, when my brothers
were studying, my mother used to grow vegetables and sell them in the market, which
was a good source of income. Thus, such micro-entrepreneurial activities help the

whole family to come out of poverty.

However, these small business activities face constraints due to a lack of management
skills, knowledge, and saving information to further expand the business. Apart from
this, external shocks such as a change in market demand, change in availability of raw

material and other uncertainties damage these small businesses badly.
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CHAPTER Il

LITERATURE REVIEW

3.1. Introduction

This chapter presents the literature review for the study, a theoretical perspective of
the study, which will help us to understand the major concepts. The major concepts
are entrepreneurship, micro-entrepreneurship, women and entrepreneurship, women’s
empowerment, and different dimensions of women’s empowerment. Then some
literature on women’s empowerment and micro-credit programs and literature on
attributes to measure women’s empowerment will be discussed At the end of this

chapter, we illustrate the study’s conceptual framework and present our hypothesis.

3.2. Entrepreneurship

Entrepreneurship has been defined by different authors in different ways and its
definition has changed with time. Dollinger defines entrepreneurship as to earn profit,
one invests resources and administers those resources to create an organization under
precarious conditions (Dollinger, 2013). Schumpter defines an entrepreneur as craving
for self-complacency to form one’s empire or just to bring a change in the world. In
addition, he says an entrepreneur is an innovator not an inventor, besides that
entrepreneurial work is different from the daily administration of a firm (Schumpeter,
1980). Others define it as the exploitation of existing opportunities to generate

something brand new (Shane & Venkataraman, 2000).

Entrepreneurship has a prominent role in an economy because entrepreneurs satisfy
the needs and requirements of the consumers by developing unconventional amenities
and products. Zhang et al. came up with three characteristics that elicit entrepreneurs'
mental image. These three characteristics include risk management, competitive
advantage and improving user’s experience. Furthermore, these three activities
generate the same amount of revenue, so as an entrepreneur it is very important to
invest equally in all three parts considering demand and change in the environment
(Zhang et al., 2020). Knight identifies entrepreneurship as profit that is earned in

response of taking risks and bearing uncertainties of the time (Brooke, 2010). Gartner
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defines entrepreneurship as the creation of an organization (Gartner, 1988). According
to Smith, a marketing professor, entrepreneurship is characterized by an individual
who initiates and maintains a business (Rowland, 1968).

3.3. Micro Entrepreneurship

There is no universal or specific definition of micro-entrepreneurship as the notion
depends upon the progress in that specific country. According to the State Bank of
Pakistan, micro-entrepreneurs are those who are self-employed, and they operate
micro-enterprises to ameliorate their living standards or to generate income; their
micro-enterprises should not have more than 10 employees. While a micro-
entrepreneur is the individual who has initiated, managed, and owns a business. Micro
enterprises are those small ventures that are controlled by the holder himself, it has
limited capital and has less than five workers (Munoz, 2010). These micro-enterprises
are mainly operated in the informal sector (Charmes, 2012). Furthermore, the essential
attributes of micro-enterprises are low capital, low technology, few workers, and low
risk (Xavier, 2008).

After the establishment of Small and Medium-size Enterprises (SME) (Kureshi et al.,
2009), a definition according to SME policy 2007 has been given to microenterprise,
that it should have up to 250 employees, it should have a worth of up to 25 million
Pakistani rupees and it should have annual sales of 250 up to 25 million rupees.
However, some authors say there is no proper definition of SMEs in the Pakistani
context (Dar & Raziq, 2017). SMEs in Pakistan is considered a direct source of poverty
reduction. These SMEs are a source of self-sustenance; power of decision-making can
be attained through micro-entrepreneurship (Mittal et al., 2019). In developing
countries or middle-income countries, a high rate of entrepreneurial activities indicates
a high rate of gross domestic product per capita (GDP). Also, the small enterprises
increase competition in the market thus increasing efficiency. SMEs in Pakistan
consist of 90% of the total enterprises, playing a key role in boosting the economy
(Khaligue et al., 2011).

Maloney says, in the developing world the informal sector is primarily composed of
unregulated micro-entrepreneurial sectors (Maloney, 2004), Henley et al. agree with
the aforementioned argument that the majority of micro-enterprises work in the

informal sector (Henley et al., 2009). In countries like Bolivia, Ecuador, Thailand, and
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the Philippines people choose enterprise activities to earn money and it is a direct
source of food (Floro & Bali Swain, 2013).

Micro entrepreneurship is a catalytic agent in providing economic independence
among women. A research carried out in India found a causal relationship between
women’s empowerment and small business that entrepreneurship has a positive impact
on women’s empowerment (Chatterjee et al., 2018). The significance of small
businesses cannot be denied in Pakistan (Laetitia et al., 2015), however compared to
other countries the contribution to the economy is very less, due to some problems

faced by the entrepreneurship sector like lack of government support.

Faraha Nawaz argues, the relationship between women’s entrepreneurship
development and women’s empowerment is complementary. Especially in
Bangladesh, women have found a positive change in their attitudes because of different
entrepreneurial activities. They are now empowered in the social, economic, and
cultural fields. Interestingly, now they have started to take part in political activities
which is rare among Bangladeshi women. Moreover, due to economic achievements
and freedom of mobility, they have met a higher degree of decision-making power in
every aspect of life (Nawaz, 2010) and it's all because of entrepreneurship
development. Hence, we can infer our main hypothesis that women’s empowerment

can be achieved through micro-entrepreneurship development.

3.4. Women Entrepreneurship

Global Entrepreneurship Monitor (GEM) has indicated that women entrepreneurs run
businesses in all sectors all over the world. Women entrepreneurs are those who hold
small and medium-sized businesses in the personal service industry. These women
micro-entrepreneurs are mostly married, middle-aged, have a college degree, no
management experience, no financial backup, and most of them use traditional
personal service industry. Apart from interests, dreams, and skills, these women have
a desire to solve the problems of disadvantaged groups in their society (Lin et al.,
2018). Factors such as early marriages, violence against women, and the gender
employment gap which discriminate the women in the society has a negative effect on

the innovation led by women (Carrasco, 2014).
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Research in Nigeria showed the need for independence is one of the major reasons
women initiate businesses and most of them use their funds to start their small
businesses. In the beginning, these businesses were small, home-based, and
unregistered with government institutions and they could hardly pay the taxes of their
business operations (Ademokun & Ajayi, 2012).

Aramand carried out research in Mongolia, that identified women’s need for
achievement plays an important role in becoming an entrepreneur. Further, the culture
of feminism, collectivism, and adventurism also play a vital role to motivate women
to start their business. Furthermore, results indicated, work experience or relevant
educational background is not that important to start an entrepreneurial venture,
however, it is quite important to manage and run a business successfully. Thus,
women's entrepreneurship provides jobs and opportunities, as a result, it contributes to

social and economic gender equality (Aramand, 2013).

There is a research on 129 women executives who left large organizations to start their
own business; the findings showed that self-determination and to balance family and
work responsibility were motivations to choose an entrepreneurial path. Interestingly,
for those women the measure of success was self-fulfilment and achievement of goals
instead of high profits. Of course, gender discrimination in their way to career
advancement was another reason to leave those big companies (Buttner & Moore,
1997).

Those women entrepreneurs whether they have launched their enterprises willingly or
someone pushed them to do so, have a strong desire to make decisions on their own,
they would never like somebody else interference. Unfortunately, scarcity of resources
limits their abilities and compels them to depend on their spouses for financial or other
support (Ndemo & Wanjiku Maina, 2007).

Almost all researcher pointed out that entrepreneurs and entrepreneurship is related to
men or male-gendered concepts. They argued, as entrepreneurs have traditionally been
men, so women entrepreneurs have been neglected in the studies (Ahl, 2006). Thus,
we have less literature on women entrepreneurship.The good side is, in the sector of

entrepreneurship, the number of women entrepreneurs is rising, they are contributing
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to the economy in the form of innovation and job creation, despite the paucity of

studies on women entrepreneurship (De Bruin et al., 2006).

3.5. Women’s Empowerment

There is a dire need of women's empowerment because social taboos, cultural and
traditional norms create gender discrimination in society. Though Islam is a free
religion and Islam has given women a high rank in society, but its misleading
interpretation puts women in a position where they face inequalities and injustice in
the society. Men and women are indeed different on a biological and emotional basis,

but they should have equal rights and opportunities.

In male dominant societies such as Pakistan, women are ignored from the position of
power and decision making. One example of this idea is that men are the only
breadwinners; they can go out while women must take care of children and
family. Empowerment is defined as it is to increase spiritual, political, social, gender,
and economic strength of an individual or a community (Bukhari & Asim.,
2013) Women’s empowerment means to speak up and to break up the limitations in
society. Women’s empowerment is to stand against the imposed limitations set by
society on freedom of expression, getting an education, freedom of mobility, and

financial independence (Bhuyan, 2006).

Empowerment is the ability to make decisions freely, manage one's own life and solve
problems on their own (Khalid et al., 2020). Empowerment is to address different
dimensions of inequality among women which are poverty, ethnicity, age, education,
marital status, and ethnic identity. These inequalities affect women’s power,
opportunities, and choices (Mayoux, 2006). Compared to urban areas, women’s
empowerment is worse in rural areas that are directly related to access to education
and basic facilities (Khalid et al., 2020).

Access to education for women increases the chances of good decision-making and
gives them the courage to question injustice practices in society. Researchers found
that education and social awareness are primary factors that contribute to household
decision-making (Ejaz & Farooq, 2019). In rural areas, husbands and other male

family members have a dominant role in decision-making and women do not have
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right to decide (Akhtar et al., 2019). These unfortunate rural women are victimized

domestically and socially.

3.6. Different Dimensions of Women’s Empowerment

3.6.1. Economic Empowerment

Schumpeter indicates new businesses are the salient drivers of economic development
(Schumpeter, 1980). Entrepreneurs contribute to social welfare and economic growth
(Baumol & Strom, 2007). Women entrepreneurship especially in rural areas uplift the
economic development of the community (Osunde, 2015). Employment opportunities
created by entrepreneurship ventures at the Base of Pyramid (BoP), a sector of people
who earn 2$ per day, results in inclusive growth (Hall et al., 2012). This growth will

be more appreciable if women become part of this entrepreneurship venture.

Micro entrepreneurship has developed in recent years and a ceaseless development is
happening with time. Self-employment and micro-entrepreneurship have created most
of the jobs especially in low and middle-income countries (Gindling & Newhouse,

2014), only 25% are wage or salaried workers in these countries.

Self-employment and small businesses are the potential engines of economic growth
for the economies of the world, because it creates employment for others (Henley et
al., 2009). For example, almost 7% of the entrepreneurs hire 10 people in their
company. On the other hand, it has been observed that entrepreneurs earn less, and
they have less growth potential, compared to paid workers (Hamilton, 2000).

However, they have other benefits, such as ‘being your boss’ and flexible work hours.

Micro and small businesses have the least productivity in developing countries because
owners focus on firm’s survival. Women entrepreneurs work hard to just buy
household necessities or sometimes help their children to open a new business (Nichter
& Goldmark, 2009).

There are a lot of problems for women to start their businesses and to become
independent. For example, the joint family system, especially in rural areas, is a huge
hurdle in the way of taking decisions on their own. In addition, there is a lack of finance

and people are lagging in education. Further restriction on women to work or self-
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employment is a common practice and society considers the earning of females as a
shameful act and being a woman, they must consider the likes and dislikes of their men
(Ahmad et al., 2018). Moreover, there is a restriction on the mobility of females, and

they have lack of awareness of economic opportunities.

Small projects like the Hawa project in District Skardu, GB has a very sound effect on
the social and economic development of women of the area. This project helped
women to be economically self-sufficient as a result there is improvement in health
conditions, quality education of their children, and participation in community

activities has been noticed (Ferdoos et al., 2013).

Micro entrepreneurship and self-employment resolve the problem of unemployment,
and thus they help in the recovery of the economy (Sventitskaya & Kochetkov, 2018).
A survey in our neighbouring country, India, reveals that their female entrepreneurs
create more of the income in their country than in any other country in the world
(Sherwani & Ali, 2017).

So, we must utilize the hidden potential of our women and bring it out to utilize in the
production and service sectors. In Indonesia, micro-entrepreneurship increases
household income and assets, thus coping with the economic vulnerability (Vial &
Hanoteau, 2015).

From this literature we can develop our first research hypothesis as “there is a positive
and significant relationship between micro-entrepreneurship and economic

empowerment of women.”

3.6.2. Social Empowerment

A case study approach was used to find out the elements of women’s empowerment
and individuals’ perceptions of empowerment in India. The results revealed that
entrepreneurship has empowered them economically, it helped them to develop
entrepreneurial behaviour and their financial contribution to the family increased
(Datta & Gailey, 2012).

Another research study in India found out that micro-enterprises empower rural

women economically, which helps in the progress of family, community, society, state,
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and nation. It suggests that to achieve real development of the country in all spheres,
it is necessary to give attention to empower women in rural areas (D. S. Singh et al.,
n.d.). Entrepreneurial activities have strengthened women’s economic status and
decision-making power. Those women who are entrepreneurs, are aware of
opportunities available to them and there is a room for improvement in this field
(Nachimuthu & Gunatharan, 2012). When women gain economic strength, they get
the courage to make their voice heard at home, the workplace, and community (Kirve
& Kanitkar, 1993).

Women who are involved in small businesses or micro-entrepreneurship have built
social capital and improved their mobilization and socialization. It raised their socio-
economic and political awareness and helped them to earn enough finance, thus,

fostering women’s empowerment and development (Sultana et al., 2010).

Microcredit has played a major role in women micro-entrepreneurship development
and we can find the best example from rural area of Bangladesh, where Grameen bank
and self-help groups provide interest-free loans to push women to take part in

entrepreneurial activities thus empowering women socially and economically.

Home-based small businesses facilitate the women’s empowerment process as a result
there is noticeable advancement in personal and communal welfare. Once these
entrepreneurial women become resourceful, they become role models in their
surroundings. Importantly, these women acquire higher status in the society, and they

challenge the patriarchal norms in the society (Al-Dajani & Marlow, 2013).

It is proved that, for men financial success is the main reason to grow their ventures
but for women, financial success is one of many reasons, not the main reason (Brush
& Cooper, 2012). For some women employment is more than economic stability, their
empowerment lies in the happiness of the family and respect in the family (Qazi &
Rashidi, 2018).

A comparative study between housewives and women entrepreneurs was taken in
Bangladesh. The results showed that women entrepreneurs are far more empowered

than housewives. They found out that women entrepreneurs have more control over
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resources, they have freedom of mobility, they can participate in social activities and

decision making while housewives were lacking such opportunities (Morshed, 2015).

With the help of micro-entrepreneurship, women proved that they have the capabilities
to transform the condition of family and society using on-hand resources. In rural areas
of India, Self Help Groups (SHGSs) played a major role to encourage women to get
affiliated with micro businesses and this motivation of affiliation is not just for
improving economic status but to family welfare better than earlier (Poornima, 2013).
Microfinance helps women to enter into the entrepreneurship field, though they face
huge challenges in the form of finance and marketing of their products_(Hatwal,
2012). Women who are empowered play a greater role in upgrading the socio-
economic status of women (Akhtar et al., 2019).

Entrepreneurship has made women aware of their rights and they are contributing
towards the growth of the economy and improvement of their socio-economic
conditions (R. Singh & Raghuvanshi, 2012). Women entrepreneurs play an important
role as catalysts in the social and economic development of underdeveloped countries.
It is revealed that political environment of any country is directly related to women
entrepreneurial behaviour. So, a favourable political environment can encourage
women entrepreneurial work through the removal of social and cultural barriers (Goltz
et al., 2015). Thus, we can develop our second research hypothesis as “there is a
positive and significant relationship between micro-entrepreneurship and social

empowerment of women”

3.6.3. Decision Making Empowerment

A recent comparative study was conducted in Pakistan to measure women’s
empowerment through entrepreneurship. Results concluded that entrepreneurship has
a huge role in the decision-making empowerment of women compared to housewives
(Noor et al., 2021). However, the study highlighted some obstacles such as less
governmental support, lack of entrepreneurial education, complicated bank loan

procedures, and market awareness that hamper the objectives of entrepreneurs.
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Qualitative research on women entrepreneurs who work in the field of coffee making
was taken in Uganda. The study revealed that by effective decision-making power and
increasing their voice they can participate in intrahousehold decision making, a
pathway to women’s empowerment by breaking the wall of patriarchy (Lecoutere &
Wuyts, 2021).

The level of education has a significant impact on decision-making (Albert &
Escardibul, 2017). It is observed that women entrepreneurship has a positive effect on
household decisions, economic security and contribution in household expenses, hence

in overall empowerment (Vaish & Arrawatia, 2021).

A case study in India explored that with the help of SHGs women started
entrepreneurial activities and thus they became empowered. They voice their opinions
in different matters of community, and they gain power over decision making in the
home (Kapoor, 2019). Research in tribal areas of Bangladesh indicated that the tribal
women become very much empowered after entrepreneurship and they become much

more powerful in decision making (Nusrin et al., 2021).

From the literature above we can develop our third research hypothesis as “there is a
positive and significant relationship between micro-entrepreneurship and decision-

making empowerment of women.”

3.6.4. Legal Empowerment

A study in Bengal showed that entrepreneurship does not have any kind of effect on
legal and political awareness (Chatterjee et al., 2018). They explore that
entrepreneurship affects only financial aspects of empowerment whereas social

aspects of empowerment are still in the dark.

The ability to speak in public, raise voices against injustice, and knowledge about
rights and privileges were taken as variables to find empowerment of women
entrepreneurs. The analysis revealed that the degree of empowerment was moderate
(Sharma, 2015). Women who run home-based traditional businesses can significantly
create awareness and uplift their position in the society where they live (Sultana et al.,
2010). When women gain economic strength through entrepreneurship, they can raise

their voices at home, community, and workplaces (Nachimuthu & Gunatharan, 2012).
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There is very little literature on the legal environment through entrepreneurship and
most of the studies added legal empowerment under social empowerment, thus more
work is needed to be done on legal empowerment through entrepreneurship. Now we
can develop our fourth and final research hypothesis as, “there is a positive and
significant relationship between micro-entrepreneurship and legal empowerment of

women.”

3.7. Women’s Empowerment and Micro-Credit Programs

Women, who got access to finance in the form of micro credits have started their
businesses. They have empowered and upgraded their economic, social, and family
life. They have gained the power to make their own decisions and they have got

recognition in the family and society (Qazi et al., 2019).

Interest-free loans like Akhuwat in Pakistan helped women to bring positive changes
in their social status, household conditions, and family well-being. Women become
economically empowered through microfinance and they have started to take part in
purchase decisions and decisions related to their children’s education (Rehman et al.,
2015). Micro credits strengthen women economically, as a result they can support their
families (Fatima et al., 2020). As women are altruistic and when they are economically

sound, they spend most of their money on their families.

Benazir Income support program, a small grant from the government of Pakistan is
also a source of women’s empowerment and these grants increase self-employment
trends. For instance, those women who received this grant, they have started
embroidery businesses at home (Wagas & Awan, 2019). On the other hand, NGOs
help them to develop different skills set and provide consultancy to develop micro-
entrepreneurship (Nandan & Kushwaha, 2017), a source of encouragement to initiate

a business.

Investing in women means to improve the health, hygiene, nutrition, and educational
standards of their families, thus it is a key to obtain an ideal society (Marcillo, 2017).
So, there is a dreadful need to invest for women’s growth with the help of micro-

finance, small credits, and self-help groups.
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Research on credit borrowers in rural Bangladesh investigated a negative experience
in their overall satisfaction as they worry because they have this fear that they will not
be successful in the business. On the other hand, some other results showed
improvement in life satisfaction because of financial security (Bhuiyan & lvlevs,
2019). This suggests that there is a need for consultation with those of the credit

borrowers, the women, who face difficulties after borrowing money from the bank.

3.8. Measuring Women’s Empowerment

Empowerment is context-specific, it has different concepts in different regions. A
particular change that shows empowerment in one area, doesn’t necessarily need to be
the same in another area. So, it is important to understand the socio-cultural, economic,
and political context of the region. As we are focusing on a specific area of Pakistan,

we will use indicators and instruments accordingly.

Cultural values play an important role in the entrepreneurial behaviours of people just
like any other habitual pattern, likewise countries differ in entrepreneurial activity.
Different cultures have different motivations to start entrepreneurship (Hayton et al.,
2002). The level of education, financial stability, and culture affect decisions making

of women entrepreneurs (Ndemo & Wanjiku Maina, 2007).

There are different attributes to measure women’s empowerment. Almas et al., indicate
that spending on household items, spending on schooling and necessities, and decision
making are some of the attributes of women’s empowerment. They further indicate
some more variables to measure empowerment such as domestic violence and
conflicts, depression, work opportunities, and networking. In addition, consumption
of private goods such as alcohol consumption for adults and cell phone bills etc are
also some of the attributes to measure empowerment (Almas et al., 2018). Control over
resources or income, livestock ownership, and family size are some more attributes of

empowerment (Yenilmez, 2017).

Empowerment has multiple dimensions, Mayoux has proposed a three-construct
model (2006) that is economic, social, and political empowerment, which is used by
most of the authors to evaluate women’s empowerment. Golla et al. also describe

multiple aspects of women’s empowerment (2011).
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In some other studies, decision making, control over resources, freedom to utilize time,
husband and community respect, husband’s help in household chores, and acquisition
of entrepreneurial skills were used as indicators of women’s empowerment (Lyimo,
2011)

Other authors proposed domestic decision making, access or control over resources,
freedom of movement, economic contribution for family, division of domestic labour,
freedom from violence, knowledge, and sense of self-worth as indicators of women’s
empowerment (Malhotra et al., 2002). In one study, Kabeer used agency, control over
resources, achievements, the status of women in society as the indicators of

empowerment (Kabeer, 2005).

A study in rural Bangladesh was carried out to find out factors that influence women
to become a part of micro-entrepreneurship development. The results reveal that
various personal attributes, freedom of work, desire for higher social status, family
hardships, access to credit, access to entrepreneurship training, access to information,
and favourable infrastructure influenced to participate in micro-entrepreneurship
(Parvin et al., 2012). Some of the other variables like vising doctor and contribution to
household monthly expenses were used to measure women’s economic and social
empowerment (Makombe, 2006).We will be using some of the afore mentioned
variables and will formulate them under the objective of women micro-

entrepreneurship to measure women’s empowerment in this study.

3.9. Conceptual and Analytical Framework for the Study

Conceptualization of women’s empowerment through micro-entrepreneurship from

the literature review is illustrated in the figure 3.1 below.
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CHAPTER IV

RESEARCH DESIGN AND METHODOLOGY

4.1. Introduction

This chapter sheds light on the research design and methodology. It covers different
subtopics including justification for the area of study, target population and study units,
research design, operational design, framework for measuring women’s

empowerment, research methodology, the sampling methods, and data collection

4.2. Justification for the Area of the Study

The study was conducted in different villages of district Ghizer, some of them are
Gahkuch, Singal, Buber, Gitch, Silipi and Japukey The villages were purposively

selected based on the large number of micro-entrepreneurs in different sectors.

Table 4.1 Justification for the Area of the Study

Villages
Cumulative
N Percent Valid Percent Percent
Valid | Ayeshi 4 2,7 2,7 2,7
Buber 26 17,3 17,3 20,0
Chatorkhand 3 2,0 2,0 22,0
ChatorKhand 1 7 N4 22,7
Damas 7 4,7 4,7 27,3
Gahkuch 21 14,0 14,0 41,3
Gitch 15 10,0 10,0 51,3
Goharabad 4 2,7 2,7 54,0
Golodas 1 7 N4 54,7
Gopis 3 2,0 2,0 56,7
Hatoon 4 2,7 2,7 59,3
Ishkomen 3 2,0 2,0 61,3
Japukey 1 7 7 62,0
Phunder 2 1,3 1,3 63,3
Sherqila 6 4,0 4,0 67,3
Silpi 5 3,3 3,3 70,7
Singal 40 26,7 26,7 97,3
Summal 1 N4 NG 98,0
Yaseen 3 2,0 2,0 100,0
Total 150 100,0 100,0
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4.3. Target Population and Study Units

All the women microentrepreneurs in different sectors were the target population for

the study. Women microentrepreneur of the region was unit of the study.

4.4. Research Design

Research design is the blueprint of how research is conducted, and it serves as a bridge
between the research question and execution of the research (Blanche et al., 2006).
This study is primarily based on primary data collected from women micro-
entrepreneurs. The primary data is such kind of information that is collected for a
specific problem at hand and according to the problem different procedures are used
to collect the data (Hox & Boeije, 2005). The first-hand information was collected to
find out the impact of women’s micro-entrepreneurship development on the socio-
economic, legal, and decision-making empowerment of women. Here we have 4
independent variables that are economic, social, legal, and decision-making
empowerment. Women’s empowerment through micro-entrepreneurship is a
dependent variable. An Independent variable is that variable that a researcher uses to
measure any kind of changes in the dependent variable, whereas the dependent
variable is being tested in the study (Salkind, 2010).
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Figure 4.1.Independent and Dependent Variable
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The nature of the study is exploratory. We need to find the impact of micro
entrepreneurship development on economic, social, legal, and decision-making
empowerment. For this purpose, we will be using multiple linear regression analysis
because multiple linear regression analysis explains the relationship between one
dependent variable and more than one independent variables (Seber & Lee, 2012). The
study is cross-sectional (Bax et al., 2006) in nature as the information is gathered from

various villages at one point.

4.5. Operational Design
The following variables were investigated in the research: -
A) Entrepreneur’s profile
e Age
e Marital status
e Educational level
B) Microenterprise profile
e Type of business
e Age of the microenterprise
e Number of employees
e Reason to start micro-entrepreneurship
C) Women empowerment
e Freedom of mobility
e Freedom of choice
e Improved social status

¢ Financial independence
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e Awareness about rights and privileges

e Awareness about asymmetries in home and society

4.6. Framework for Measuring Women’s Empowerment

The following table 4.2 illustrates the dimension of interest and women’s
empowerment was an outcome of following indicators. These indicators were
extracted from the literature review. Our customized questionnaire items were based

on these variables in the table.

Table 4.2.Framework for Measuring Women’s Empowerment

Dimensions Variables

Economic Financial independence

Social Improved social status

Legal Awareness about rights and privileges

Awareness about asymmetries in home and society

Decision making | Freedom of choice

Freedom of mobility

Source: Adapted from (Malhotra et al;2002)
4.7. Research Methodology

Research methodology involves those strategies that will be used by a researcher for
sampling, data collection, and data analysis to get desired research results (Bos, 2020).
As the empowerment is context-based, a customized questionnaire was designed to
collect the information from respondents through surveys. Questions were close-
ended, and a five-point Likert scale was used, where 1 = strongly disagree, 2=Disagree,

3= neither agree nor disagree, 4=Agree and 5=Strongly agree.

Our instrument contained a total of 30 items: four for women’s empowerment, four
for economic empowerment, three for social empowerment, six for decision making,

and six for legal empowerment. The rest of the items are related to the profile of a
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women entrepreneur and her business profile. For the construction of items, the prior

literature review has been done under supervision.
The questionnaire contained 3 sections (A, B, and C), as follows: -

» Section A: This section asked for demographic information such as age group,
marital status, and educational level. This section aimed to know the
background of our respondents.

» Section B: This section gathers information related to the entrepreneurial
activities in terms of the type of micro business the respondent is running,
number of employees, reasons to start the business, and how long she is into
this entrepreneurial activity.

» Section C: In this section, a total of 23 items were used to find out our basic
purpose, which is to measure women’s empowerment through micro-
entrepreneurship. 5 different types of variables were used to find out women’s
empowerment, legal empowerment, social empowerment, economic
empowerment, and decision making.

» Google forms were used to generate the questionnaire, as it was not possible to
collect the responses online, due to the unavailability of the internet and lack

of technological knowledge, so we printed the questionnaire on paper.

4.8. The Sampling Methods

A research method used to select a sample population is called the sampling method
(Bryman & Bell, 2016). The purposive sampling technique was used due to the
unavailability of statistics on women entrepreneurs in district Ghizer, Gilgit Baltistan
Pakistan. This sampling technique gives freedom to the researcher to choose
respondents (Bryman & Bell, 2016) and the researcher chooses those respondents who
fall in the category. As | was familiar with the locals and area, so it was easy to choose

the respondents.

A total sample of 150 women micro-entrepreneurs was surveyed from different
villages to collect data. The surveyed women were self-employed in different sectors
such as stitching, beauty salons, knitting, agriculture, poultry forms, restaurants, and

many more.
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4.9. Data Collection

The questionnaire was in English and most of the respondents were not familiar with
English. So, the only possibility to collect data was going to women entrepreneurs one
by one and translate the questionnaire into their local languages. Sheena is the most
common language spoken in the district, however, for those women who didn't know
Sheena, we used Urdu to communicate with them. For some respondents, we used
translators to communicate with them as they didn't know Urdu. It took almost one
month to collect all the data, as the villages are far from each other, and each
respondent took more time than we expected. Once we had responses, we filled the

google forms one by one.

One thing which | appreciate here is the welcoming behaviour of the respondents,
though we didn't fix any prior meeting time, we went directly to their workplace and

asked for a few minutes, and they cooperated very well.
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CHAPTER V

FINDINGS; ANALYSIS AND DISCUSSION

5.1. Introduction

This chapter presents step by step procedure of data analysis and discussion of the
findings. The chapter includes data coding and cleaning, validity and reliability test,
descriptive statistics, frequency analysis, factor analysis, KMO and Bartlett’s test,
naming the resulting factors, correlation coefficients, multiple linear regression and

coefficients of regression model.

5.2. Data Coding and Cleaning

Since data was collected using a close-ended questionnaire the next step was to transfer
the data from google sheet to excel sheet. We were going to use SPSS as our analysis
tool, this tool accepts only numerical data to analyse, so it was necessary to convert
the data into numbers. For that purpose, we used a coding method (Bryman & Cramer,
2001). In excel we coded the data which means assigning a number to every single
response obtained from the respondent during the survey. After capturing the data, we
tried to find the missing values and mistakes. There were few mistakes in coding, and

it didn't take much time to correct them.

5.3. Validity and Reliability

After coding and cleaning the data, the data was used for further analysis. After that
instruments' validity and reliability has been checked. If the instrument is reliable then
we can go for further analysis otherwise we could not perform any other test. It is very
important for the instrument we are using to be reliable. Reliability analysis refers to
the internal consistency of the scale (Taherdoost, 2016). Here we will check whether

our guestions are reliable or not.
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5.4. Reliability and Validity of Scale

5.4.1. Validity
Table 5.1.Validity of the Instrument
Case Processing Summary

N %
Cases Valid 150 100,

0

Excluded?® 0 0
Total 150 100,

0

A questionnaire is valid if it gives you valid regression results or some valid conclusion
can be concluded using the data on hand (Thanasegaran, 2009). The table 5.1 shows
the total number of respondents who filled the questionnaire. Since no value was

excluded from the analysis, we expect that no question was left unanswered.

Furthermore, to ensure the validity of the instrument, the researcher should consult
experts for advice whether that particular instrument is valid enough to gather data for
a specific study, as in this study the instrument is constructed through a deep study of

other papers under supervision.

5.4.2. Reliability
Table 5.2.Reliability of the Instrument

Reliability Statistics

Cronbach's N of Items
Alpha
,832 30

In this table 5.2, we are checking the reliability of our model before going to the
regression analysis of our data. First, we checked the reliability and validity of the

whole questionnaire. To check the reliability, we must check the Cronbach’s Alpha
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value, in our case it is 0.832. The benchmark of Cronbach’s Alpha value is 0.7
(Spiliotopoulou, 2009) or greater than 0.7, hence our model is reliable. It indicates that

there is a high level of internal consistency of the scale used by the study.

5.5. Reliability of Separate Variables

After checking the reliability of all the questionnaire, the reliability of each variable
was checked (Chatterjee et al., 2018). We have a total of five variables and for each
variable, we had some questions. We separated the questions for each variable and ran
the test to find the reliability.

Table 5.3.Reliability of Each Variable

Reliability Statistics
Variables Cronbach’s N of Items
Alpha

Women Empowerment ,760 4
Economic Empowerment | ,735 4

Social Empowerment 739 3
Decision Making ,706 6

Legal Empowerment ,709 6

The table 5.3 shows the value of Cronbach’s Alpha for each variable which is above

0.7, thus we can say that our variables are reliable.

5.6. Descriptive Statistics

To prove normal distribution, the values for skewness and kurtosis should lie between

-2 and +2 (George, 2011). The data is considered normal if the skewness value is in
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the range of -2 and +2 whereas the kurtosis value can be acceptable if it is in between
-7 and +7(Byrne, 2010).

Table 5.4.Test of Normality

N Min Max | Mean Std. Dev | Skewness Kurtosis
Stat Stat Stat Stat Stat Stat Std. Stat Std.
Er Er
OwnAssets 150 1 5 1,67 1,240 1,802 | ,198 1,873 ,394
SellswithoutPermi | 150 1 5 2,06 1,382 1,098 | ,198 -,054 394
5;!;\2“9 150 1 5 3,83 1,013 - 759 | ,198 -,311 ,394
SeeksGoodDactors 150 2 5 4,48 ,833 -1,806 | ,198 2,764 ,394
EatMutton 150 2 5 4,55 ,738 -1,990 | ,198 4,196 ,394
EidShopping 150 2 5 4,41 ,949 -1,518 ,198 1,143 ,394
HappyLife 150 2 5 4,68 ,571 -2,057 | ,198 5,359 ,39%4
VisitDoctor 150 1 5 3,99 1,096 -1,227 | ,198 ,796 ,394
FoodWater 150 1 5 4,79 ,605 -3,736 | ,198 15,989 ,394
FamilyHealth 150 2 5 4,44 137 -1,115 ,198 .48 ,394
QualityEducation 150 2 5 4,61 ,865 -2,182 ,198 3,481 ,394
FurnishedRooms 150 2 5 4,23 ,883 -1,172 | ,198 ,833 ,394
_TrqveIWithoutPerm 150 1 5 2,35 1,507 ,835 | ,198 -,869 ,39%4
ggtlg]octorWheneve 150 1 5 4,25 ,759 -1,474 ,198 3,515 ,394
rHaveTo
VisitBank 150 1 5 4,14 1,036 -1,495 ,198 1,765 ,394
VisitRelatives 150 1 5 2,71 1,481 ,581 ,198 -1,225 ,394
BuyClothes 150 1 5 4,78 ,703 -3,883 | ,198 15,549 ,394
RenovateRoom 150 2 5 3,91 1,012 -,440 ,198 -,979 ,39%4
Toleratelnjustice 150 1 5 2,79 1,354 ,379 ,198 -1,217 ,394
sFamily
A_symmetriesSo 150 1 5 3,01 ,839 ,125 ,198 1,114 ,394
,(’:-\I\?\t;/reness 150 1 5 2,43 1,495 ,607 ,198 -1,174 ,394
InheritedLand 150 1 5 1,62 1,230 1,924 | ,198 2,280 ,394
_LegaISystemJust 150 1 5 3,83 1,079 -,623 ,198 -,119 ,394
ices
Valid N 150

As most of our data lie in the afore-mentioned values, proving there is a normal

distribution of our data.
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5.7. Frequency Analysis
5.7.1. Demographic Analysis

This section presents the demographic characteristics of women entrepreneurs. It tells
about the age group, marital status, and education level where our respondents fall, as

these could have an impact on the participants' entrepreneurial activity.

Table 5.5.Age
Frequenc | Percent Valid Cumulative
y Percent Percent
_ 21-25 years 52 34,7 34,7 37,3
Valid 26-30 years 4 2,7 2,7 2,7
31-35 years 31 20,7 20,7 58,0
36-40 years 44 29,3 29,3 87,3
Above 40 | 19 12,7 12,7 100,0
years
Total 150 100,0 100,0

The results presented in this table 5.5, show the age of women entrepreneurs ranged
from 21 to 40 years. Most of our respondents fall in the age group of 21- 25 years old
which is 34.7 percent of total data, it shows that women at a young age are more

enthusiastic to start their setup.

This is not that much surprising, as women at this age are young and energetic. They
can run their business much better than women at the late years of their age. While
performing the survey, | noticed that young entrepreneurs were more determinant in
their work and seemed happy. Interestingly, when they got to know that | am a
management student, they were asking for advice for better management of their

business.
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Table 5.6.Marital Status of Women Entrepreneurs

N Percent Valid Cumulative
Percent Percent
Valid Married 98 65,3 65,3 65,3
Separated 1 7 7 66,0
Single 50 33,3 33,3 99,3
Widowed 1 7 7 100,0
Total 150 100,0 100,0

Table 5.6 shows the distribution of respondents according to their marital status and
the majority of the entrepreneurs, 98(65.3%) were married; 50 (33.3%) were single;
just one (0.7%) separated and one widowed. Thus, we can say that married women
dominate in entrepreneurial activities. From the survey and conversations with the
respondents, | discovered that those who are married and have children are in need of
financial support. They want to assist their husbands in the financial matters, so they

choose entrepreneurship to earn some rupees.

Table 5.7.Level of Education

N percent Valid Cumulativ

Percent e Percent
' Not a formal | 17 11,3 11,3 29,3

Valid | education
Primary 19 12,7 12,7 42,0
Secondary 56 37,3 37,3 79,3
College 27 18,0 18,0 18,0
University 31 20,7 20,7 100,0
Total 150 | 100,0 100,0

The table 5.7 above indicates respondents’ level of education, and the findings indicate
that majority of the women entrepreneurs had been to school. Majority of the women
entrepreneurs which have been interviewed in this study, almost 37.3 % had secondary
education. In the second major group, there are 31(20.7%) respondents, who had a
degree from university; 18 % of them went to college and 11.3% of them didn’t go to
school. While talking to respondents, those who have a university degree, they were
saying that the lack of job opportunities forced them to choose this entrepreneurship
field while others said, as they don’t have a good degree, so they choose

entrepreneurship to earn some cash. We can see that there is a very low proportion of
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women entrepreneurs who don’t have a formal education. While knowing the
respondents, it was obvious from their responses that they were very worried to start
their own business due to a lack of educational background. Thus, illiteracy is one of

the obstacles in the way to adopt any kind of entrepreneurial activity.

5.8. Business Profile

This section aims to know about the business activities in which women were involved.
Other than the nature of the business, this section also gives the information about the

age of the business, number of employees, and reason to start the entrepreneurship.

Type of Businesses
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Figure 5.1.Type of Businesses

The findings showed that women entrepreneurs in the district Ghizer were mostly
involved in sewing and embroidery business (35 out of 150), and second dominating
business was selling garments and cosmetics (31 out of 150), while the rest of the

entrepreneurs are engaged in a variety of business. Being dominant in sewing and
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embroidery means that this skill is easy to learn and can earn profit. According to the
respondents who sell garments and cosmetics, clothes and cosmetics are one of the
basic needs of women, and that’s why as an entrepreneur they don’t struggle much in

this business.

5.8.1.1. Age of business

The results in the figure 5.2, show that most of the respondents’ businesses are very
young. They fall in the existence period of 2 years, and it was one of our limitations to
select entrepreneurs who have experience of at least 2 years. This shows that now

women are inclined towards entrepreneurship field and the trend is new.

Duration
Duration

Figure 5.2.Age of Business

The above pie graph shows that micro-entrepreneurship is new in the area and people
are starting to be part of it, thus it is good news that more women will participate in

the coming years.

5.8.1.2. Number of employees

We found that almost all the micro-businesses were owned individually and managed
by just one person and very few have employees to help. The employees who were
working with the employer were learning the skills. They were not getting paid by the
entrepreneurs who were employers in this case. In some cases, the employer was
taking money to teach them skills, which was another source of income for the

entrepreneurs.
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Figure 5.4.Reasons to Become a Micro-Entrepreneur

This graph highlights the reasons to become a micro-entrepreneur. The majority of the
respondents responded as they wanted to assist their family and earn some income.
The frequency of those respondents who said that they want to assist their family is 55
(34.7 %) and those who want to earn some income are 45 (30 %). The third category
in the majority are those who wanted to become independent 31(20.7%), so they
choose entrepreneurship. Interacting personally with the respondents | felt that most
married women having children were much into this entrepreneurship field because
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they have a family to feed. They want to give their children better education and better
life, so they work hard to fulfil their dreams. We found out the other category who
wanted to become independent, have a sound family but they want to earn by
themselves, so they don’t have to ask for money from parents. Very few mentioned
that they got into the business because they got skill development training and have

skills to utilize.

5.9. Principal Component Analysis or Factor Analysis

It is a data reduction technique that creates components or factors that allow a large
amount of data in smaller components that can be interpreted easily. The goal of the
principal component analysis is to extract important information from the on-hand data
and presents it as new variables called principal components and these components
display patterns of similarity (Abdi & Williams, 2010). In our study we need just five
factors to do our analysis, so we must reduce the number of variables. Secondly in this
process, we found that some of our items were decreasing the reliability of our tests,

so for high reliability, we excluded those variables from our analysis.

5.10. Kaiser-Meyer Olkin (KMO) and Bartlett’s Test

Before factor analysis, we need to check the feasibility of our model. Kaiser-Meyer
Olkin (KMO) and Bartlett’s test is used to find out the reliability of our model for
factor analysis (Napitupulu, 2017). In this test we check the value of KMO and the
significance value of Bartlett’s test of sphericity. Rule of thumb is in order to accept
the value of KMO, it should be greater than 0.5 and the significance value should be
less than 0.05(Sikka & Verma, 2011).

Table 5.8.KMO and Bartlett's Test

KMO and Bartlett's Test

Kaiser-Meyer-Olkin ~ Measure of Sampling | ,782
Adequacy.
Bartlett's  Test  of | Approx. Chi-Square 1253,594
Sphericity Df 153

Sig. ,000

The table 5.8 indicates that the calculated KMO value is 0.782 and the significance

value is 0.000. This shows that our model is feasible to do factor analysis
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Table 5.9.Total Variance Explained

Total Variance Explained
Com Initial Eigenvalues Extraction Sums of Squared | Rotation Sums of Squared
pone Loadings Loadings
nt
Total %of Cumula | Total % of | Cumu | Total % off Cu
Variance tive % Varianc lative Variance] mul
e % ativ
e%
1 5,736 | 31,865 31,865 5,736 31,865 31,865 | 3,637 20,206 | 20,206
2 2,623 | 14,571 46,436 2,623 14,571 | 46,436 | 2,657 14,764 | 34,970
3 1,580 | 8,780 55,216 1,580 8,780 55,216 | 2,234 12,409 | 47,379
4 1,322 | 7,345 62,560 1,322 7,345 62,560 | 1,869 10,384 | 57,763
5 ,979 5,439 67,999 ,979 5,439 67,999 | 1,843 10,236 | 67,999
6 ,781 4,338 72,337
7 744 4,134 76,471
8 ,740 4,111 80,582
9 ,667 3,707 84,289
10 ,489 2,718 87,007
11 447 2,482 89,489
12 ,367 2,040 91,529
13 ,361 2,004 93,534
14 ,332 1,842 95,376
15 ,259 1,438 96,814
16 ,216 1,201 98,014
17 ,205 1,140 99,155
18 ,152 ,845 100,000
Extraction Method: Principal Component Analysis.

The table 5.9 above will be used to determine the number of significant factors. There

are only four factors eigenvalue greater than 1 and one-factor value is close to one,

each factor explains the percentage of the total variance. The extracted and rotated

44




values will be used for further interpretation and together they account for 67.99% of
the variability, any value above 60% is considered as a good value of variability
(Napitupulu, 2017). This infers that these five factors explain our purpose which is to
measure women’s empowerment. In our final model, we will exclude those factors
which do not explain much variance. To come up with an optimum number of factors
we excluded some of our questions. The first five initial eigenvalues and extraction
sums of squared loadings are identical, as the eigenvalue is greater than one. The last
column, rotation sums of squared loading, shows eigenvalues after rotation, so we will
be using rotated eigenvalues and calculated screen plots to extract significant factors
(Yong & Pearce, 2013)

5.11. Naming the Resulting Factors

The rotated component matrix is the key output of principal component analysis. It

determines what the components represent and makes it easy to name the factors.

Table 5.10. Rotated Component Matrix

Rotated Component Matrix?

Component

EE WE DME SE LE
EatMutton ,834 ,246 ,113 121
EidShopping 77 ,293
SeeksGoodDoctors 767 ,183 ,103 -,128
HappyLife ,759 ,290 ,122
SeeDoctorWheneverHaveTo ,463 ,317 444 -,136
FamilyHealth 277 , 194 ,163
FoodWater ,222 ,751
FurnishedRooms ,380 ,614 ,118 -,121 ,154
QualityEducation ,548 ,548 ,117
BuyClothes ,448 ,512 ,175 ,138
TravelWithoutPermission ,906 ,103 ,128
VisitRelatives ,861 ,125
RenovateRoom ,161 ,310 ,527 ,294
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Table 5.10. continue

OwnAssets ,859 ,176
SellswWithoutPermission ,193 ,849

AsymmetriesSociety ,128 ,863
ToleratelnjusticesFamily 121 ,187 ,855
Awareness ,365 -,158 ,431 ,513

Extraction Method: Principal Component Analysis.
Rotation Method: Varimax with Kaiser Normalization.?

a. Rotation converged in 6 iterations.

5.12. Inter-item Correlations

The correlation coefficient is used to find the strength and direction between two

variables (Taylor, 1990) and we are going to use Pearson's correlation to find the

strength of variables.

Table 5.11.Inter-item Correlation

Correlations

EE DME SE LE

EE | PearsonCorrelation | 1 289" ,063 1717

Sig. (2-tailed) 000 442 036

N 150 150 150 150
DM | Pearson Correlation | ,289™ 1 250" 264"
E

Sig. (2-tailed) 000 002 001

N 150 150 150 150
SE | Pearson Correlation | ,063 250" 1 339"

Sig. (2-tailed) 442 002 000

N 150 150 150 150

46



Table 5.10. continue

LE Pearson Correlation | ,171" 264" 339" 1
Sig. (2-tailed) 036 001 000
N 150 150 150 150

**_Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).

This table 5.11 shows the relationship between independent variables, and it was
measured by using Pearson’s coefficient. The relationship between economic
empowerment and decision-making empowerment is positive and significant
(r=0.289, n= 150, p=0.000). This indicates that economic empowerment and decision-
making empowerment complement each other and had a positive impact collectively
on dependent variables (women empowerment). Likewise, there is a positive and
significant relationship between decision-making empowerment and social
empowerment (r = 0.250, n =150, p = 0.02), this means they complement each other
and have a positive impact collectively on women empowerment. Almost all of the
variables show positive and significant relationships except a few like social
empowerment and economic empowerment do not complement each other, the value
of p is not significant here (r =0.063 n =150, p = 0.442). This shows that economic and

social empowerment combined don’t define empowerment well.

5.13. Multiple Linear Regression Analysis

Multiple linear regression analysis is used when there is one dependent variable and
more than one independent variable (Uyanik & Giiler, 2013) like in our case as we
have one dependent variable that is women empowerment through micro-
entrepreneurship and four independent predictors. Before going to multiple regression,

we need to fulfil the assumption of multiple linear regression.

5.14. Assumptions of Multiple Linear Regression

There are several assumptions to check whether we can apply multiple aggression on

our data (Osborne & Waters, n.d.).
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Following are the key assumptions of multiple regression

» Multiple linear regression requires at least two independent variables; in our study
we have 4 independent variables.

» The minimum sample size should be 20, we have 150 samples.
5.15. Curvilinear Relationship
» There must be a linear relationship between the outcome variable and the

independent variable. So, a scatter plot can show whether there is a curvilinear or

linear relationship. In our case, it's more like a curvilinear relationship.

Scatterplot

Dependent Variable: WomenEmpowerment
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Figure 5.5.Scatter Plot

Here our output contains a plot of the studentized residuals against the standardized
predicted values. It should be randomly distributed around zero and it should fall
roughly between -3 and + 3 (Pituch and Stevens 2016). Our output is randomly

distributed but somehow not evenly distributed.
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Frequency
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Histogram

Dependent Variable: WomenEmpowerment

0 2 Kl

Regression Standardized Residual

Figure 5.6.Normal Distribution

5.16. Multivariate Normality

» The data should be normally distributed,

5.17. Collinearity Statistics

Mean=-25
Std. Dev. =
N=150

o
bt
£a

» The independent variables should not be highly correlated with each other which

is called no multicollinearity. Variance Inflation Factor (VIF) value should not be

greater than 10 (VIF<10), in our case it is around 1.

Table 5.12.Collinearity Statistics

Coefficients?

Model Collinearity Statistics
Tolerance VIF
1 EE ,905 1,105
DE ,841 1,190
SE ,856 1,169
LE ,840 1,190

a. Dependent Variable: WEME
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5.18. Overall Model Fit Summary

Table 5.13.0verall Model Fit

Model Summary®

Model | R R Square | Adjusted R | Std. Error of
Square the Estimate
1 , 7382 544 532 ,39816

a. Predictors: (Constant), LE, EE, S E, DME

b. Dependent Variable: WEME

The overall model fit represents the correlation between the predicted and observed
values of women’s empowerment, which is 0.738, value of R. The R, is also known as
multiple R. It shows the correlation between independent variables and dependent
variables(Abdi, n.d.).

The R square also known as coefficient of determination is the proportion of variance
in dependent variable (women’s empowerment through micro-entrepreneurship) that
can be predicted from the independent variables which in this study is socio-economic,
legal and decision-making empowerment. The coefficient of determination that
reflects the proportion of variation in the dependent variable accounted for by the
independent variables (Nagelkerke & Nagelkerke, 2008).

As indicated in the table 5.13 above, the value of R square is 0.544 which shows that
in our study 54.4 % variance in women’s empowerment through micro-
entrepreneurship development can be predicted from independent variables. In simple
words, 54.4% of women’s empowerment through micro-entrepreneurship is predicted
from level of independent variables. These results measure the overall strength of the
association but they never reflect the extent to which any independent variable is
associated with the dependent variable. In order to understand this we will perform
Durbin Watson test.

50



5.19. Durbin- Watson Test

Table 5.14.Durbin-Watson Test

Model Summary®

Mod R R Adjusted R Std. Error Durbin-
el Square Square of the Watson
Estimate
1 , 71382 544 532 ,39816 1,632

a. Predictors: (Constant), LE, EE, SE, DME
b. Dependent Variable: WEME

The independence of observations is checked by examining for independence of errors
using the Durbin-Watson test. Durbin-Watson test also tests for autocorrelation in the
data set. Autocorrelation can be important for technical analysis which is mostly
concerned with the relationships of different data more especially in the marketing
environments. The value of Durbin-Watson test ranges in values from 0 to 4. A value
from 0 and less than 2 means that there is a positive autocorrelation and values from 2
to 4 indicate a negative autocorrelation. Considering our model, the Durbin-Watson

test is lesser than 2 indicating a positive autocorrelation within the sample.

5.20. ANOVA

In our regression model, the ANOVA test will provide information related to
variability and ANOVA is a way of testing whether our model is significant to predict
the results. If the significance value is less than 0.05(Moder, 2010) then our model is

a better predictor of our outcome.

Table 5.15.Table of ANOVA Test

ANOVA?
Model Sum of | df Mean F Sig.
Squares Square
1 Regression 27,444 4 6,861 43,27 ,000°
8
Residual 22,987 145 ,159
Total 50,431 149
a. Dependent Variable: WEME
b. Predictors: (Constant), LE, EE, SE, DME
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In the above table 5.15, the significance value is 0.000 < 0.05, hence our model is

feasible to predict outcome.

5.21. Coefficient of Regression Model

In the regression table with different independent variables, the value of coefficients
of Beta tells how much the dependent variable is expected to increase when the
independent variable increases by one (Swamy, 1970), importantly holding all other

independent variables constant.

Table 5.16.Coefficient of Regression Model

Coefficients?
Model Unstandardized Standardiz | T Sig.
Coefficients ed
Coefficient
B Std. Error SE‘Seta
1 (Constant) 1,494 247 6,059 ,000
SE -,027 ,030 -,055 -,910 ,364
EE ,673 ,056 ,709 12,028 ,000
DME ,053 ,032 ,102 1,666 ,098
LE -,014 ,037 -,024 -,.394 ,694
a. Dependent Variable: WEME

It can be seen from the table that among all the predictor variable (economic, social,
legal and decision- making) only economic empowerment has a positive and
significant coefficient. Decision-making empowerment have positive coefficient but
not significant, whereas social empowerment and legal empowerment have negative

coefficients.

The regression equation for predicting women empowerment through micro

entrepreneurship from our independent variables is
y= Bo+B1X1+B2X2+B3X3+BsXs+e

Y= Women empowerment through micro-entrepreneurship development.
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Bo= Value of y when all the independent value is equal to O.

X1= Economic empowerment

Xo=Social empowerment

Xs=Decision making empowerment

X4= Legal empowerment

So, our equation is,

y = 1.494 + 673 - .027 + .053 - .014 +e

Decision Making Empowerment

( )
Economic Empowerment
\, J
I )
Social Empowerment
\ J
3 )

Legal Empowerment

N\

J

Women
empowerment

through micro-
entrepreneurship

Figure 5.7.Regression Coefficient Analysis Results

Table 5.17.Structural Results for Hypothesis

Dimensions Significance | Hypothesis
Economic Empowerment ,000 Supported
Social Empowerment ,364 Not Supported
Decision Making ,098 Not Supported
Legal Empowerment ,694 Not Supported
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From the table 5.17 above, we conclude that: -

v" H1: The value of coefficients of Beta is significant; hence we reject our null
hypothesis, this infers that micro-entrepreneurship has greater role on
economic empowerment of women microentrepreneurs.

v' H2: The value of coefficients of Beta is insignificant; hence we do not reject
our null hypothesis, this shows that micro-entrepreneurship doesn’t impact on
social empowerment of women microentrepreneurs.

v" H3: The value of coefficients of Beta is insignificant; hence we do not reject
our null hypothesis, this shows that micro-entrepreneurship doesn’t impact on
decision- making empowerment of women microentrepreneurs.

v H4: The value of coefficients of Beta is insignificant; hence we do not reject
our null hypothesis, this shows that micro-entrepreneurship doesn’t impact on

legal empowerment of women microentrepreneurs.
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CHAPTER VI

CONCLUSION AND RECOMMENDATIONS

6.1. Objective of the Study

The primary objective of the study was to explore the extent of the impact micro-
entrepreneurship has on women’s empowerment in terms of economically, socially,
legally, and freedom of decision making. It is a case study of women
microentrepreneurs of Gilgit Baltistan, a rural area in the north of Pakistan. The
objectives also include to identify the profiles of women microentrepreneurs and to

investigate the profiles of microenterprises.

6.2. Research Question

Consistent with the research objectives, the major research question was, to what
extent micro-entrepreneurship development impact women’s economic, social,

decision making and legal empowerment in Gilgit Baltistan, Pakistan.

6.3. Theoretical Perspective and Practice

From the literature review, it has been observed that the concept of women’s
empowerment is context-specific. This means that the definition of an empowered
woman might not be same as in another region. For example, buying a scarf by your
own choice can be considered as being empowered in rural areas of Pakistan but for
women in urban areas, it is not a big deal. In this regard, data taken from one country
or a region within a specific cultural context cannot be generalized to other regions.
With this fact, there is a need to conduct some more similar studies in other areas as
there is a lack of studies on this topic. However, some studies have been conducted in
India and Bangladesh but very few in Pakistan. Many of the researchers pointed out
that entrepreneurs and entrepreneurship are related to male-gendered concepts, and
they argued that entrepreneurs have traditionally been men, so women entrepreneurs

have been neglected in the studies.
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However, the good side is, the number of women entrepreneurs is rising and

contributing to the economy despite the paucity of work on women entrepreneurship.

It has been observed that poverty, patriarchy, domestic violence, and cruelties by men
are making the life of women miserable in the society. In this regard, there is a dire
need for women’s empowerment and studies found out that micro-entrepreneurship

can uplift their standards of life and make them empower.

Results from previous studies did not focus enough on how micro-entrepreneurship
development affects women’s empowerment, because most of the studies were
comparative and few were conducted in rural areas. Secondly, most of the studies were
focusing on socioeconomic development and ignored other aspects. There were
research gaps that this study intended to fill, especially within the context of rural areas

of Pakistan.

6.4. Research Methodology
6.4.1. Areas of the Study

This study focused on some of the big villages of district Ghizer. This district was
studied because there is a trend of micro entrepreneurship and women are taking part
actively. The villages were selected based on the presence of a large number of women

microentrepreneurs involved in different entrepreneurial activities.

6.4.2. Target Population and Study Units

The target population for the study was women microentrepreneurs working in

different sectors in district Ghizer.

6.4.3. Research Design

The study is cross-sectional and exploratory. The data was collected at a point in time
and used a multiple linear regression approach for analysis. The data was collected
through a survey and a survey was conducted by reaching out to each micro
entrepreneur and filling the questionnaire after asking the questions. Lack of
technology usage and language barriers somehow gave a hard time in collecting the
data.
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6.4.4. The Sample and Procedure for Selecting the Sample

We had some criteria for respondent selection from the target population. The criteria
included the duration in business of not less than 2 years, minimum age of 21 years,

being the owner-manager, and having not more than 10 permanent employees.

The study sample consisted of 150 women microentrepreneurs.

6.5. Framework to Measure Women Empowerment

In this study women’s empowerment through micro-entrepreneurship was the
dependent variable whereas there were four independent variables including
economic, social, legal, and decision-making empowerment. To measure economic
empowerment, we used different variables such as freedom to use income,
contributing in financial matters, control over assets, quality education and health, and
improvement in living standards. To measure social empowerment, we used attributes
including freedom of mobility, improved status in society, and equality at home. For
decision-making empowerment, we used variables such as the capability of making
decisions and courage to take initiatives. Last, to measure legal empowerment we use
indicators such as awareness about rights and privileges and trust in government

institutions.

6.6. Types of Data and Data Collection

Quantitative primary data was collected through a structured questionnaire and data

was collected through a survey.

6.7. Data Analysis

At first, the reliability and validity of the whole instrument were done through
reliability test and validity tests on SPSS, after data cleaning. Second, quantitative data
analysis was done; descriptive statistical procedures that involve frequency
distribution tables. Third KMO and Bartlett’s test was carried out to check the
feasibility of the data for factor analysis. Fourth, Pearson’s correlation test was done
to check the strength of the variables. Lastly, different assumptions were done before

multiple linear regression.
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6.8. The Findings

6.8.1. Microentrepreneur’s Profile

The results indicate that the majority of women micro-entrepreneurs fall in the age
group of 21-25 years, which was 34.7 percent of the total data, which shows women
of a young age are more enthusiastic and active in microentrepreneurial activities. The
study explored that married women dominate the entrepreneurial field and that 65.3%
of women microentrepreneurs were married. The study explored that a majority of the
women microentrepreneurs had been to school and have attended school till secondary
level, which was 37.3%, however, 11.3% of microentrepreneurs never had been to

school.

6.8.2. Business Profile

The aim of exploring the business profile was to know the nature of the business, the
number of employees, the age of the business, and the reason to start the business. The
study identified that women are involved in a variety of businesses including
agriculture-related activities, beauty salons, crochets, designing of cloths, dairy
products, gems and cutting, embroidery, and many more. Results of this study revealed
that most of the businesses are new and fall in the category of 2 years age of business,
shows micro-entrepreneurship is trending in the area. We found most of the businesses
were own and managed by entrepreneurs themselves, those who have employees, they
are there just to learn skills. Lastly, the majority of the micro-entrepreneurs revealed
that they wanted to assist their family and earn money, so they chose micro-

entrepreneurship.

6.8.3. Factor Analysis

The KMO and Bartletts test confirms the feasibility of our data to run factor analysis.
The value of KMO was 0.782 and it was significant at 1%. The results of total variance
explained showed 67.99% of the variability, which was above 60%, so the model was
acceptable. After factor analysis, we formed our variables and ran correlation
coefficient tests to figure out the strength and direction between the two variables.
Pearson’s coefficient was used to find the strength of variables. We explored a positive
and significant relationship between economic and decision-making empowerment.

This shows a collective impact on the dependent variable. Similarly, decision-making
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and social empowerment had a collective positive impact on women’s empowerment
through micro-entrepreneurship development. On the other side, some independent

variables were insignificant, hence they do not define women’s empowerment well.

6.8.4. Regression Analysis

Multiple linear regression was used to find out our results but before that, we checked
the feasibility of the model to run multiple regression. First, there must be a linear
relationship between independent and dependent variables, which was found through
a scatter plot, as in our case it was a curvilinear relationship. Second, a histogram was
used to find out the normal distribution. Last, we checked multicollinearity through
the VIF value. The results of our coefficient of determination indicated that 54.4% of
the variance was explained by our predicted variables. Then ANOVA tests were
carried out to check whether our model is significant enough to predict the results. As
the significance value was less than 0.05, so the model was feasible to predict the

outcome.

Finally, from the outcome of the coefficient of the regression model, we found that
just economic empowerment has a positive and significant coefficient this infers that
micro entrepreneurship empower women economically, but it doesn’t have impact on
women’s social, legal, and decision-making empowerment. However, we have seen in
our literature review that in other parts of the world including Bangladesh, India and
Africa, researchers found a positive impact of micro entrepreneurship on all
dimensions of women empowerment. This can be understandable because in rural
areas of Pakistan there are strong cultural values which is almost impossible to neglect
them. That’s why women do not dare to act against those strict rules otherwise the
society will disown them. Even if they are financially strong enough, they will not step
out of the house without seeking permission from male guardian. This male guardian

can be their husband, brothers, father, or father-in-law.

Moreover, patriarchy is embedded in our genes in such a way that it pulls down every
woman who tries to become independent. While survey | realized that for women to
become independent or becoming empower is something against of their morals. |
noticed because they were proudly saying “we never go out without husband’s
permission.” It was even shocking for me when | asked, do you go out from home for

some work without permission? one replied “who does that? We don’t do that. Good
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women don’t do that”. This is what the situation and mentality of the women in the

area that’s why it is difficult to attain empowerment goals in all dimensions.

6.9. Limitations of the Study

The study focused on only one district of Gilgit Baltistan. Women entrepreneurs below
the age of 21 years are not counted in the study and we took only those micro-
enterprises, which have existed at least two years. Moreover, this study tries to explore
the effect of micro-entrepreneurship on a few of the dimensions as socio-economic,

legal, and freedom of decision making.

6.10. Contribution of the Study
The contribution of this study to literature and knowledge is as follows: -

» There is a lack of studies related to women’s empowerment through micro-
entrepreneurship, this study can be one good addition.

» Many studies have been conducted in India and Bangladesh but very few in
Pakistan, this study has increased the coverage in Pakistan regarding women’s
empowerment through micro-entrepreneurship.

» This study showed the usefulness of micro-entrepreneurship development,
especially it helps to alleviate the poverty in rural areas and empower women
economically.

» The study explored that formal education is not that important to run a micro-
business, it just needs courage and skills, because the study revealed that
women having university degrees and women who are illiterate were

performing equally in the market.

6.11. Areas for Further Research
The following area for further research is recommended: -

» There is a need for the study to figure out what are the factors which curb
women’ social, legal, and decision-making empowerment even if they are
financially strong.

» There is a need to carry the same study in other rural areas of Pakistan as all

the areas have different cultures and different literacy rates of women.
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» The quantitative and closed-end questionnaire is not enough to measure
women’s empowerment through micro-entrepreneurship in the region.

» A study can be conducted to find, what can encourage women to be a part of
micro-entrepreneurship development.

» Lastly but very important, a study can be done on how digitization along with

micro entrepreneurship impact empowerment of women.

61



REFERENCES

Abdi, H., & Williams, L. J. (2010). Principal component analysis. WIREs
Computational Statistics, 2(4), 433-459. https://doi.org/10.1002/wics.101

Ademokun, F., & Ajayi, O. (2012). Entrepreneurship Development, Business
Ownership and Women Empowerment in Nigeria. Journal of Business
Diversity, 12(1), 72-87.

Agarwal, B., & Bina, A. (1994). 4 Field of One’s Own: Gender and Land Rights in
South Asia. Cambridge University Press.

Ahl, H. (2006). Why Research on Women Entrepreneurs Needs New Directions.
Entrepreneurship Theory and Practice, 30(5), 595-621.
https://doi.org/10/dn3k2s

Ahmad, S., Shafi, B., & Shah, M. (2018). Men’s Perception Regarding Women
Economic Empowerment in Rural Khyber Pakhtunkhwa, Pakistan. Abasyn
University Journal of Social Sciences, 11(1), 164-179.

Akhtar, M. S., Ayub, D. A., & Anwar, M. S. M. (2019). An Analytical Study On
Women Empowerment Regarding Decision Making: A Case Study Of
Pakistan. The Government - Annual Research Journal of Political Science.,
7(7). https://sujo-old.usindh.edu.pk/index.php/THE-
GOVERNMENT /article/view/59-79

Albert, C., & Escardibul, J.-O. (2017). Education and the empowerment of women in
household decision-making in Spain. International Journal of Consumer
Studies, 41(2), 158-166. https://doi.org/10.1111/ijcs.12326

Al-Dajani, H., & Marlow, S. (n.d.). Empowerment and entrepreneurship: A theoretical
framework. 22. https://doi.org/10/ghmdxf

Almas, 1., Armand, A., Attanasio, O., & Carneiro, P. (2018). Measuring and Changing
Control: Women Empowerment and Targeted Transfers. The Economic
Journal, 128(612), F609-F639. https://doi.org/10.1111/ec0j.12517

Aramand, M. (2013). Women entrepreneurship in Mongolia: The role of culture on
entrepreneurial motivation. Equality, Diversity and Inclusion: An International
Journal, 32(1), 68-82. https://doi.org/10/ghs8tk

Banerjee, A. V., & Duflo, E. (2007). The Economic Lives of the Poor. Journal of
Economic Perspectives, 21(1), 141-168. https://doi.org/10.1257/jep.21.1.141

Bank, W. (2010). Pakistan - Gilgit-Baltistan Economic Report: Broadening the

Transformation (World Bank Other Operational Studies No. 2984). The World
Bank. https://econpapers.repec.org/paper/wbkwboper/2984.htm

62



Baumol, W. J., & Strom, R. J. (2007). Entrepreneurship and economic growth.
Strategic Entrepreneurship Journal, 1(3-4), 233-237.
https://doi.org/10.1002/sej.26

Bax, L., Yu, L.-M., Ikeda, N., Tsuruta, H., & Moons, K. G. (2006). Development and
validation of MIX: Comprehensive free software for meta-analysis of causal
research data. BMC Medical Research Methodology, 6(1), 50.
https://doi.org/10.1186/1471-2288-6-50

Bhuiyan, M. F., & Ivlevs, A. (2019). Micro-entrepreneurship and subjective well-
being: Evidence from rural Bangladesh. Journal of Business Venturing, 34(4),
625-645. https://doi.org/10.1016/j.jbusvent.2018.09.005

Blanche, M. T., Blanche, M. J. T., Durrheim, K., & Painter, D. (2006). Research in
Practice: Applied Methods for the Social Sciences. Juta and Company Ltd.

Bos, J. (2020). Research Ethics for Students in the Social Sciences. Springer
International Publishing. https://doi.org/10.1007/978-3-030-48415-6

Brooke, G. T. F. (2010). Uncertainty, Profit and Entrepreneurial Action: Frank
Knight’s Contribution Reconsidered. Journal of the History of Economic
Thought (Cambridge University Press), 32(2), 221-235.
https://doi.org/10/dh5gjv

Brush, C. G. (2008, May 29). Women Entrepreneurs: A Research Overview. The
Oxford Handbook of Entrepreneurship.
https://doi.org/10.1093/oxfordhb/9780199546992.003.0023

Brush, C. G., & Cooper, S. Y. (2012). Female entrepreneurship and economic
development: An international perspective. Entrepreneurship & Regional
Development, 24(1-2), 1-6. https://doi.org/10/cgkntw

Bryman, A., & Bell, E. (2016). Research Methodology: Business and Management
Contexts. Oxford University Press Southern Africa.

Bryman, A., & Cramer, D. (2001). Quantitative Data Analysis with SPSS Release 10
for  Windows: A  Guide for Social Scientists.  Routledge.
https://doi.org/10.4324/9780203471548

Buttner, E. H.,, & Moore, D. P. (1997). Women organizational exodus to
entrepreneurship: Self-reported motivations and correlates with success.
Journal of Small Business Management, 35, 34-46.

Byrne, B. M. (2010). Structural equation modeling with AMOS: Basic concepts,
applications, and programming (multivariate applications series). New York:
Taylor & Francis Group, 396(1), 7384.

Carrasco, |. (2014). Gender gap in innovation: An institutionalist explanation.
Management Decision, 52(2), 410-424. https://doi.org/10/f5zsc7

63



Charmes, J. (2012). The Informal Economy Worldwide: Trends and Characteristics.
Margin: The Journal of Applied Economic Research, 6(2), 103-132.
https://doi.org/10.1177/097380101200600202

Chatterjee, S. (2019). Empowering Women Through Entrepreneurship: An Empirical
Investigation. Vidyasagar University Journal of Commerce, 24, 28-45.

Chatterjee, S., Dutta Gupta, S., & Upadhyay, P. (2018). Empowering women and
stimulating development at bottom of pyramid through micro-
entrepreneurship. Management Decision, 56(1), 160-174.
https://doi.org/10.1108/MD-04-2017-0296

Dad, A. A. (2016). Boundaries and Identities: The Case of Gilgit-Baltistan.
https://bonndoc.ulb.uni-bonn.de/xmlui/handle/20.500.11811/169

Dar, M. S., & Raziqg, A. (2017). SMALLAND MEDIUM-SIZE ENTERPRISES IN
PAKISTAN: DEFINITION AND CRITICAL ISSUES. 25.

Datta, P. B., & Gailey, R. (2012). Empowering women through social
entrepreneurship: Case study of a women cooperative in India.
Entrepreneurship: Theory and Practice, 36(3), 569-587.
https://doi.org/10/ggcmrq

De Bruin, A., Brush, C. G., & Welter, F. (2006). Introduction to the Special Issue:
Towards Building Cumulative Knowledge on Women Entrepreneurship.
Entrepreneurship Theory and Practice, 30(5), 585-593.
https://doi.org/10/bzrnx2

Dollinger, M. J. (2013). Entrepreneurship: Strategies and Resources Fourth Edition.
Undefined. /paper/Entrepreneurship%3A-Strategies-and-Resources-Fourth-
Dollinger/elcc2a443c79be8alc76b3c5e4e8258h2a7c662d

Ejaz, S., & Faroog, M. (n.d.). Thematic Analysis Effects of Women Empowerment on
Household Decision Making in Pakistan. 20(2), 11.

Ejaz, S., & Farooq, M. (2019). Thematic Analysis Effects of Women Empowerment
on Household Decision Making in Pakistan. Pakistan Vision, 20(2), 377-387.

Fatima, A., Iftikhar, F., & Iftikhar, K. (2020). Impact Of Micro-Credit On Women
Empowerment: A Case Study Of Rural Pakistan. Pakistan Journal of Gender
Studies, 13. https://doi.org/10.46568/pjgs.v13i1.183

Ferdoos, A., Zaman, M., Hussain, M., & Sajjad, R. J. (2013). Impact of Microfinance
and Enterprise Development on Women Empowerment-A Case Study of
Skardu-Pakistan. Journal of Gender and Social Issues, 12(2).
https://go.gale.com/ps/i.do?p=AONE&sw=w&issn=18139892&v=2.1&it=r&
iId=GALE%7CA369600719&sid=googleScholar&linkaccess=abs

Floro, M. S., & Bali Swain, R. (2013). Food Security, Gender, and Occupational

Choice among Urban Low-Income Households. World Development, 42, 89—
99. https://doi.org/10.1016/j.worlddev.2012.08.005

64



Gartner, W. B. (1988). “Who Is an Entrepreneur?” Is the Wrong Question. American
Journal of Small Business, 12(4), 11-32. https://doi.org/10/gdj3gb

George, D. (2011). SPSS for windows step by step: A simple study guide and reference,
17.0 update, 10/e. Pearson Education India.

Gindling, T. H., & Newhouse, D. (2014). Self-Employment in the Developing World.
World Development, 56, 313-331.
https://doi.org/10.1016/j.worlddev.2013.03.003

Golla, A. M., Malhotra, A., Nanda, P., & Mehra, R. (n.d.). Understanding and
measuring womens economic empowerment. 12.

Goltz, S., Buche, M. W., & Pathak, S. (2015). Political Empowerment, Rule of Law,
and Women Entry into Entrepreneurship. Journal of Small Business
Management, 53(3), 605-626. https://doi.org/10/gf44nn

Groenwold, R. H. H., Nelson, D. B., Nichol, K. L., Hoes, A. W., & Hak, E. (2010).
Sensitivity analyses to estimate the potential impact of unmeasured
confounding in causal research. International Journal of Epidemiology, 39(1),
107-117. https://doi.org/10.1093/ije/dyp332

Hall, J., Matos, S., Sheehan, L., & Silvestre, B. (2012). Entrepreneurship and
Innovation at the Base of the Pyramid: A Recipe for Inclusive Growth or Social
Exclusion?  Journal of Management  Studies, 49, 785-812.
https://doi.org/10.1111/j.1467-6486.2012.01044.x

Hamilton, B. H. (2000). Does Entrepreneurship Pay? An Empirical Analysis of the
Returns to Self-Employment. Journal of Political Economy, 108(3), 604-631.
https://doi.org/10.1086/262131

Hatwal, V. (n.d.). MICRO ENTERPRISE DEVELOPMENT AND RURAL WOMEN
ENTREPRENEURSHIP: WAY FOR ECONOMIC EMPOWERMENT.
Pinnaclejournals.Com.  Retrieved  November 26, 2020, from
https://www.academia.edu/3587473/MICRO_ENTERPRISE_DEVELOPME
NT_AND_RURAL_WOMEN_ENTREPRENEURSHIP_WAY_FOR_ECO
NOMIC_EMPOWERMENT

Hayton, J. C., George, G., & Zahra, S. A. (2002). National Culture and
Entrepreneurship: A Review of Behavioral Research. Entrepreneurship
Theory and Practice, 26(4), 33-52.
https://doi.org/10.1177/104225870202600403

Henley, A., Arabsheibani, G. R., & Carneiro, F. G. (2009). On Defining and Measuring
the Informal Sector: Evidence from Brazil. World Development, 37(5), 992—
1003. https://doi.org/10.1016/j.worlddev.2008.09.011

Hox, J. J., & Boeije, H. R. (2005). Data collection, primary versus secondary.

65



Impact Assessment of a Rural Women Micro Entrepreneurship Project using Path
Analysis Models | 1IM Bangalore. (n.d.). Retrieved March 9, 2021, from
https://www.iimb.ac.in/node/4121

lonescu, C. (2012). Business Women Entrepreneurship in the New Economy.
Hyperion International Journal of Econophysics & New Economy, 5(1), 177—
186.

Kabeer, N. (2005). Gender equality and women empowerment: A critical analysis of
the third millennium development goal 1. Gender & Development, 13(1), 13-
24. https://doi.org/10/cwt5j2

Kapoor, S. (2019). Entrepreneurship for Economic and Social Empowerment of
Women: A Case Study of Self Help Credit Program in Nithari Village, Noida,
India. Australasian Accounting, Business and Finance Journal, 13(2), 123-
142. https://doi.org/10.14453/aabfj.v13i2.8

Khalid, M. W., Samargandi, N., Shah, A. H., & Almandeel, S. (2020). Socio-
Economic Factors and Women Empowerment: Evidence from Punjab,
Pakistan. International Economic  Journal, 34(1), 144-168.
https://doi.org/10.1080/10168737.2019.1677742

Khalique, M., Isa, A. H. B. M., & Nassir Shaari, J. A. (2011). Challenges for Pakistani
SMEs in a Knowledge-Based Economy (SSRN Scholarly Paper 1D 1895458).
Social Science Research Network. https://papers.ssrn.com/abstract=1895458

Khan, M. A., Kanwal, N., Nabi, P. G., & Shah, A. A. (2016). Empowering Women
Entrepreneurs through Microcredit: Assessing the Role of Sarhad Rural
Support Program in Pakistan. Journal of Entrepreneurship, Management and
Innovation, 12(1), 91-112. https://doi.org/10.7341/20161215

Kirve, H., & Kanitkar, A. (1993). Entrepreneurship at the Grass- roots: Developing the
Income- generating Capabilities of Rural Women. The Journal of
Entrepreneurship, 2(2), 177-197. https://doi.org/10/bg5vcs

Kureshi, N., Mann, R., Khan, M., & Qureshi, M. (2009). Quality Management
Practices of SME in Developing Countries: A Survey of Manufacturing SME
in Pakistan. Journal of Quality and Technology Management, 5, 63-89.

Laetitia, M., Shukla, J., & Luvanda, A. (2015). MICROFINANCE AND BUSINESS
GROWTH OF WOMEN SMALL AND MEDIUM ENTERPRISES’S IN
RWANDA. (A CASE OF SELECTED WOMEN SMALL AND MEDIUM
ENTERPRISES IN KICUKIRO DISTRICT). 14.

Lecoutere, E., & Wuyts, E. (2021). Confronting the Wall of Patriarchy: Does
Participatory Intrahousehold Decision Making Empower Women in
Agricultural Households? The Journal of Development Studies, 57(6), 882—
905. https://doi.org/10.1080/00220388.2020.1849620

66



Lin, T.-L., Lu, T.-Y., Hsieh, M.-C., & Liu, H.-Y. (2018). From Conception to Start-
Up: Who and What Affect Female Entrepreneurship. Contemporary
Management Research, 14(4), 253-276. https://doi.org/10/ghr765

Lyimo, F. (n.d.). CREDIT SCHEMES AND WOMEN EMPOWERMENT FOR
POVERTY ALLEVIATION: THE CASE OF TANGA. 78.

Malhotra, A., Schuler, S. R., & Boender, C. (n.d.). Measuring Women Empowerment
as a Variable in International Development. 59.

Maloney, W. F. (2004). Informality Revisited. World Development, 32(7), 1159-1178.
https://doi.org/10.1016/j.worlddev.2004.01.008

Marcillo, M. (2017). Micro-Finance and Entrepreneurship in Developing Countries.
International Journal of Business & Applied Sciences, 6(2), 42-52.

Mayoux, L. (2006). Aga Khan Foundation Pakistan. 46.
Millett, K. (2016). Sexual Politics. Columbia University Press.
Minniti, M. (n.d.). Global Entrepreneurship Monitor. 69.

Mittal, S., Sengar, V., & Agarwal, A. (2019). Micro entrepreneurship: The role of
Microfinance and Entrepreneurship in empowering and elevating the status of
rural women in India. Global Journal of Enterprise Information System, 11(1),
112-118.

Moder, K. (n.d.). Alternatives to F-Test in One Way ANOVA in case of heterogeneity
of variances (a simulation study). 12.

Morshed, F. (2015). Impact of Women Entrepreneurship on Women Empowerment in
Bangladesh. Journal of Economics and Sustainable Development, 6(1), 74-81.

Mubarak, M., Rana, A. M. K., Khan, M. M. A., Mujahid, A. B., & Chawla, M. I. (n.d.).
Rethinking of women empowerment in Pakistan; Dimensions and Trends
related to female in District Rawalpindi. 21(1), 13.

Munoz, J. M. S. (2010). Contemporary Microenterprise: Concepts and Cases. Edward
Elgar Publishing.

Murtaza, K. F. (2012). Women empowerment through higher education in Gilgit-
Baltistan. International Journal of Academic Research in Business and Social
Sciences, 2(9), 26.

Nachimuthu, G. S., & Gunatharan, B. (2012). Empowering Women through
Entrepreneurship: A study in Tamil Nadu, India. International Journal of
Trade, Economics and Finance, 143-147. https://doi.org/10/ghk82x

Nagelkerke, N. J. D., & Nagelkerke, N. J. D. (2008). Prirlted in Great Britain.

67



Nandan, S., & Kushwaha, A. (2017). Role of NGOs in Skill Development and
Promotion of Micro-Entrepreneurship among Women:A Study of Allahabad
District. Management Dynamics, 17(2), 38-50-50.

Napitupulu, D. (2017). Validity Testing of Technology Acceptance Model Based on
Factor Analysis Approach. Indonesian Journal of Electrical Engineering and
Computer Science, 5, 697—704. https://doi.org/10.11591/ijeecs.v5.i3.pp697-
704

Nawaz, F. (2010). Nexus between Women Entrepreneurship Development and
Empowerment: Bangladesh Context. 13.

Ndemo, B., & Wanjiku Maina, F. (2007). Women entrepreneurs and strategic decision
making. Management Decision, 45(1), 118-130.
https://doi.org/10.1108/00251740710719006

Nichter, S., & Goldmark, L. (2009). Small Firm Growth in Developing Countries.
World Development, 37(9), 1453-1464.
https://doi.org/10.1016/j.worlddev.2009.01.013

Noor, S., Isa, F. M., & Nor, L. M. (2021). Women Empowerment Through Women
Entrepreneurship: A Comparison Between Women Entrepreneurs and Fulltime
Housewife in Pakistan. Iranian Journal of Management Studies, 14(2), 347—
363. https://doi.org/10.22059/ijms.2020.302633.674074

Nusrin, S., Ali, M. S., Mitoo, S. M. M. R., Ahmed, S., & Islam, M. S. (2021).
Empowerment of Women through Entrepreneurship Development in Dhaka
City of Bangladesh. International Journal of Science and Business, 5(7), 136—
146.

Osborne, J. W., & Waters, E. (n.d.). Four assumptions of multiple regression that
researchers should always test. https://doi.org/10.7275/R222-HV23

Osunde, C. (2015). Women Entrepreneurship as an Economic Force in Rural
Development in Nigeria: Challenges and Prospects. Vishwakarma Business
Review, 5(1), 39-44-44.

Otobe, N. (2017). Gender and the informal economy: Key challenges and policy
response [Working paper].
http://www.ilo.org/employment/Whatwedo/Publications/working-
papers/WCMS_614428/lang--en/index.htm

Parvin, L., Rahman, M. W., & Jia, J. (n.d.). Determinates of Women Micro-
entrepreneurship Development: An Empirical Investigation in Rural
Bangladesh. International Journal of Economics and Finance, 4(5), p254.
https://doi.org/10/ghmdzh

Poornima, K. (2013). Women Entrepreneurship & Empowerment through Self Help

Group in Tumkur District. International Journal of Current Engineering and
Technology, 5.

68



Qazi, S. W., Ali, H., & Mushtaque, T. (2019). Women Empowerment Through
Microcredit: Hermeneutic Phenomenological Experience Based Study of
Pakistan. New Horizons (1992-4399), 13(1), 141-160.

Qazi, S. W., & Rashidi, M. Z. (2018). Nurturing Women Empowerment? A
Phenomenological Study of the Linkages between Women, Micro
Entrepreneurship and Access to Microcredit. Journal of Management Sciences,
5(2), 3-21.

Rehman, H., Moazzam, A., & Ansari, N. (n.d.). Role of Microfinance Institutions in
Women Empowerment: A Case Study of Akhuwat, Pakistan. South Asian
Studies, 19.

Rowland, K. M. (1968). The Entrepreneur and His Firm: The Relationship between
Type of Man and Type of Company (Book). Personnel Psychology, 21(2),
270-272.

Salkind, N. (2010). Encyclopedia of Research Design. SAGE Publications, Inc.
https://doi.org/10.4135/9781412961288

Schumpeter, J. A. (1980). The Theory of Economic Development: An Inquiry into
Profits, Capita I, Credit, Interest, and the Business Cycle. Routledge.
https://doi.org/10.4324/9781315135564

Seber, G. A. F., & Lee, A. J. (2012). Linear Regression Analysis. John Wiley & Sons.

Sectoral Assessment of Women Entrepreneurship Development in the Agriculture and
Renewable Energy Sectors in Somalia. (2020, October 8). [Publication].
http://www.ilo.org/empent/areas/womens-entrepreneurship-development-
wed/facet/WCMS_757371/lang--en/index.htm

Shah, S. A. (2012). Gender and building homes in disaster in Sindh, Pakistan. Gender
& Development, 20(2), 249-264. https://doi.org/10/ghr767

Shaikh, B. T., Haran, D., & Hatcher, J. (2008). Women Social Position and Health-
Seeking Behaviors: Is the Health Care System Accessible and Responsive in
Pakistan? Health Care for Women International, 29(8-9), 945-959.
https://doi.org/10/fv84kr

Shane, S., & Venkataraman, S. (2000). The Promise of Entrepreneurship as a Field of
Research. Academy of Management Review, 25(1), 217-226.
https://doi.org/10/d9f3kn

Sharma, L. (2015). A study on women empowerment through micro enterprises
development in India. Pranjana:The Journal of Management Awareness, 18,
22. https://doi.org/10.5958/0974-0945.2015.00003.5

Sherwani, K., & Ali, S. A. (2017). Micro Finance: A Felicitator of Women
Entrepreneurship. Journal of General Management Research, 4(2), 49-57.

69



Singh, D. S., Thakur, D. G., & Gupta, D. P. C. (n.d.). A Case Study on Empowerment
of Rural Women through Micro Entrepreneurship Development.

Singh, R., & Raghuvanshi, D. N. (2012). INTERNATIONAL JOURNAL OF
MANAGEMENT RESEARCH AND REVIEW. 2(1), 14.

Spiliotopoulou, G. (2009). Reliability reconsidered: Cronbach’s alpha and paediatric
assessment in occupational therapy. Australian Occupational Therapy
Journal, 56(3), 150-155. https://doi.org/10.1111/j.1440-1630.2009.00785.x

Sultana, B., Zaaba, Z., & Umemoto, K. (2010). Women Empowerment Through the
Development of Micro Entrepreneurship in Rural Bangladesh. The Social
Sciences, 5, 1-9. https://doi.org/10.3923/sscience.2010.1.9

Sventitskaya, E., & Kochetkov, Y. (n.d.). SELF-EMPLOYED PERSONS AND
MICRO-ENTREPRENEURSHIP IN LATVIA. Social Sciences, 8.

Swamy, P. A. V. B. (1970). Efficient Inference in a Random Coefficient Regression
Model. Econometrica, 38(2), 311-323. https://doi.org/10.2307/1913012

Taherdoost, H. (2016). Validity and Reliability of the Research Instrument; How to
Test the Validation of a Questionnaire/Survey in a Research (SSRN Scholarly
Paper ID  3205040). Social Science Research Network.
https://doi.org/10.2139/ssrn.3205040

Taylor, R. (1990). Interpretation of the Correlation Coefficient: A Basic Review.
Journal  of  Diagnostic  Medical  Sonography, 6(1), 35-39.
https://doi.org/10.1177/875647939000600106

Thanasegaran, G. (2009). Reliability and Validity Issues in Research. Integration &
Dissemination, 4, 35-40.

The World Bank—Muillennium Development Goals—Promote Gender Equality and
Empower Women by 2015. (n.d.). Retrieved March 8, 2021, from
https://www5.worldbank.org/mdgs/gender.html

Tipple, A. (2005). The Place of Home-based Enterprises in the Informal Sector:
Evidence from Cochabamba, New Delhi, Surabaya and Pretoria. Urban
Studies, 42. https://doi.org/10.1080/00420980500060178

Uyanik, G., & Giiler, N. (2013). A Study on Multiple Linear Regression Analysis.
https://doi.org/10.1016/J.SBSPR0.2013.12.027

Vaish, R., & Arrawatia, M. A. (2021). Role Of Women Entrepreneurship In Promoting
Women  Empowerment.  llkogretim  Online, 20(2), 1081-1085.
https://doi.org/10.17051/ilkonline.2021.02.121

Vial, V., & Hanoteau, J. (2015). Returns to Micro-Entrepreneurship in an Emerging
Economy: A Quantile Study of Entrepreneurial Indonesian Households’
Welfare. World Development, 74, 142-157.
https://doi.org/10.1016/j.worlddev.2015.04.008

70



Winkvist, A., & Akhtar, H. Z. (2000). God should give daughters to rich families only:
Attitudes towards childbearing among low-income women in Punjab, Pakistan.
Social Science & Medicine, 51(1), 73-81. https://doi.org/10/fvhck2

Women Empowerment by Dasarathi Bhuyan,R.L. Panigrahy: New Hardcover (2006)
| BookVistas. (n.d.). Retrieved March 6, 2021,  from
https://www.abebooks.co.uk/9788183560870/Women-Empowerment-
Dasarathi-Bhuyan-R.L-8183560873/plp

World Economic Forum. (2019). The global gender gap report 2020.
https://www.weforum.org/reports/global-gender-gap-report-2020

Yenilmez, M. 1. (2017). MEASURING AND ANALYSING WOMEN
EMPOWERMENT IN TURKEY. Yonetim ve Ekonomi Arastirmalart Dergisi,
15(1), 171-193. https://doi.org/10.11611/yead.306816

Yong, A. G., & Pearce, S. (2013). A Beginner’s Guide to Factor Analysis: Focusing
on Exploratory Factor Analysis. Tutorials in Quantitative Methods for
Psychology, 9(2), 79-94. https://doi.org/10.20982/tqgmp.09.2.p079

Zhang, Z., Yan, H., & Qi, J. (2020). What Do Chinese Entrepreneurs Think about
Entrepreneurship: A Case Study of Popular Essays on Zhisland. Journal of
Open Innovation: Technology, Market, and Complexity, 6(3), 86.
https://doi.org/10/ghr766

71



APPENDIXES

APPENDIX A QUESTIONNAIRE

Hey, | am Nilufer Ajaib, student of Ibn Haldun University Istanbul, Turkey. |1 am
conducting this survey for my thesis. It is very important for us to learn your opinions.
Your participation in this survey is completely voluntary and if you feel uncomfortable
answering any questions, you can withdraw from the survey at any point. However,
your information and survey responses will be strictly confidential. If you have any
questions at any time about the survey, please feel free to contact on 03440343331 or

by email at the email address (xxxxx@ibnhaldun.edu.tr).

Women Empowerment through Micro Entrepreneurship Development; A case study

of women micro entrepreneurs of rural areas of Pakistan.

SECTION A
1.How old are you?
A 15-20 years
B. 21-30 years
C. 31-35 years
D. 36-40 years
E.
2. What is your marital status?
A. Married
B. Single
C. Divorced
D. Widowed
E. Separated
3.Please state your education level.
A. Not a formal education
B.

Primary
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C.
D.

E.

Secondary
College
University

SECTION B

4.What type of business do you run?

o mmoo®»

Y mmooOow» 2 mMmOo O W >

G Mmoo w2

Garments and Cosmetic
Sewing and Embroidery
Agriculture

Beauty Salon

Bakery

When did you start your business?

2 years ago
3 years ago
4 years ago

5 years ago

Please state the number of employees you have.

Owned personally
2 employees
3 employees
4 employees
5 employees

More than 5 employees........

Reason to start this business.

To earn some income.

To become less dependent on my husband or family.

To assist my father or husband in supporting the family.

To have a better lifestyle

It was my dream
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SECTIONC I

| have the right of freedom in economic decision making

o

o

o

o

o

Strongly disagree
Disagree

Neither agree nor disagree
Agree

Strongly agree

. We visit the doctor regularly.

o

o

o

o

o

Strongly disagree
Disagree

Neither agree nor disagree
Agree

Strongly agree

. We have access to good food and safe drinking water.

©)

©)

©)

©)

©)

Strongly disagree
Disagree

Neither agree nor disagree
Agree

Strongly agree

My children or my siblings are going to good schools, and they are getting a

quality education.

o

o

o

o

o

Strongly disagree
Disagree

Neither agree nor disagree
Agree

Strongly agree

I can buy clothes, shoes, or cosmetics of my choice.

o

o

o

o

o

Strongly disagree
Disagree

Neither agree nor disagree
Agree

Strongly agree

. There is equal treatment of boys and girls at my home.
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o Strongly disagree

o Disagree

o Neither agree nor disagree
o Agree

o Strongly agree

7. People respect me and treat me well.

o Strongly disagree

o Disagree

o Neither agree nor disagree
o Agree

o Strongly agree

8. We eat mutton once a week.
o Strongly disagree
o Disagree
o Neither agree nor disagree
o Agree
o Strongly agree

9. My parents or my children go for Eid shopping every year.

o Strongly disagree
o Disagree
o Neither agree nor disagree
o Agree
o Strongly agree
10. We live a happy life.
o Strongly disagree
o Disagree
o Neither agree nor disagree
o Agree
o Strongly agree
11. I have started saving.
o Strongly disagree
o Disagree

o Neither agree nor disagree

(1)
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o Agree
o Strongly agree
12. My economic status has improved.
o Strongly disagree
o Disagree
o Neither agree nor disagree
o Agree
o Strongly agree
an
13. | have seen improvement in the health of my Family.
o Strongly disagree
o Disagree
o Neither agree nor disagree
o Agree
o Strongly agree
14. We have furnished and a good number of rooms in the house.
o Strongly disagree
o Disagree
o Neither agree nor disagree
o Agree
o Strongly agree
15. My family seeks good doctors in town.
o Strongly disagree
o Disagree
o Neither agree nor disagree
o Agree
o Strongly agree
16. My contribution to the household monthly expenses increased.
o Strongly disagree
o Disagree
o Neither agree nor disagree
o Agree
o Strongly agree
(V)
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17. 1 can travel without permission from my husband or other family members.

o

o

o

o

o

Strongly disagree
Disagree

Neither agree nor disagree
Agree

Strongly agree

18. | can see the doctor whenever | have to.

o

o

o

o

o

Strongly disagree
Disagree

Neither agree nor disagree
Agree

Strongly agree

19. 1 can sell my assets without permission from my husband or other family

members.

©)

©)

©)

©)

©)

Strongly disagree
Disagree

Neither agree nor disagree
Agree

Strongly agree

20. 1 can visit my friends and relatives who live in other villages, without

permission from my family or husband.

o

o

o

o

o

Strongly disagree
Disagree

Neither agree nor disagree
Agree

Strongly agree

21. | can renovate my room and | do not need permission.

o

o

o

o

o

Strongly disagree
Disagree

Neither agree nor disagree
Agree

Strongly agree

22. | can go to the bank to deposit money.
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Strongly disagree
Disagree
Neither agree nor disagree
Agree
Strongly agree
V)

23. | cannot tolerate any kind of violence or injustices in my family.

o

o

o

o

o

Strongly disagree
Disagree

Neither agree nor disagree
Agree

Strongly agree

24. | cannot tolerate the asymmetries in my surroundings or in my society.

o

©)

©)

©)

©)

Strongly disagree
Disagree

Neither agree nor disagree
Agree

Strongly agree

25. | have awareness about the rights and privileges.

©)

©)

©)

o

o

Strongly disagree
Disagree

Neither agree nor disagree
Agree

Strongly agree

26. | owned some land, or I got it in inheritance.

o

o

o

o

o

Strongly disagree
Disagree

Neither agree nor disagree
Agree

Strongly agree

27. 1 can use the legal system and legal services to protect my rights and | have

access to justices.

o

o

Strongly disagree

Disagree
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(@]

(@]

o

28. | own some assets other than my husband.

o

o

o

Neither agree nor disagree
Agree
Strongly agree

Strongly disagree
Disagree

Neither agree nor disagree
Agree

Strongly agree
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